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Advertisement allows for multimodal access to sounds, colors, picture animations, and
diverse symbols. Little research has reported the interrelationship among multimodality,
discursive practice, and media effects in English language education. This study aims to
conduct a multimodal approach to discourse analysis on the Test of English for
International Communication (TOEIC) in TV advertisements and to explore the unique
significance of the research methodology. The multimodality in three TV Ads (A, B, C)
was investigated by referring to Halliday's systemic functional grammar, social semiotics’
visual grammar, and typography’s distinctive features. Royce’s intersemiotic
complementarity was also employed as an analytic framework for the collected
multimodal data from three domains (representational, interpersonal, and
textual/compositional) of meaning-making schemes. It was found that different modes
(language, typography, visual image) acted complementarily and efficiently to deliver
the message of TOEIC: problem-solving ‘skill” in A, financial 'support and return’ in B,
and ‘Al database’ in C. Further research is also discussed, especially with regard to
‘critical’ approaches to multimodal discourse studies.
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1. M2

g A 2017 39 239 Z]Abell mEW ] A o] AZE g B 2% 5000
ojdolm AZIA 72%E A BHE 1% 80009 o l Foluls, 53] 53 EO
(TOEIC) %1 %¢] 5] += 1] 0] CH(Hankyung, 2017). £.0] 58-S S| 84}

oA FAEZI AR oS R gtstA Y A sk 7ol F G wf) REEA] A =53] of
o].l: /\.ﬂl o 2 o]Al }4 ”1]—(Park, 2015).

ES AR, BEO A, B 4] Foll &t oA Al = °ﬂ°1 = ol A A&
G TR PAEUL, G E VFEA L G- B, Fo & e A E A
ShaL vl 2] ab= AF3] @ Afof] 7§ ]} 8kl 9l TH(Shin, 2018). 0301/\}%4 Folgtgs 2%
sk Ald] B2} 3 ol s S FE5h ths YAMA A Aol Eolo] P&
o] gtul bt o & A oA EO] A& FH ok AFE I M| 27TV
AR5 SRS 9

Eol Fue o LTH Al ZFE ATE 1980 T B Sl 1 314] Aol Fal g
2<E(Appendix A F31)7F S Th 20004 P PE] B0l o] AbE] A 2k AXHA
W wHAle] A SFH A R B Fas TVERE ofy 2} {1
(YouTube) 2] QIEIY v Ao A 4 RE=Z IS & v

U X2 = (multimode) 2 5-E] 2J%=3t 9n| & FHA o2 AF st A5 A ES
kg ddof/71 s o] HHAIQl Alojth AW flolA =2 AgE = dE4 Q] g ~E
Tt ofy e}l Dot Sof, Exp Ayt S wj x| E vhg e ~EHd = v sk B
O]ilﬂhﬂ(typography) =52 B4 Vel w7 Moy AbE o] A|ZHA o 2 A
B2 2 =g u A A 7} A H an, B ke a1, ARk g welH o
o] 323H guAAE AW thsE =4 weked 7R (multimodal approach to
discourse studies)(e.g., Kress, 2010; Kress & van Leeuwen, 2006)= 32314 225 = ¢l
t}.

Geld A s g =, S22 A
of ZHl=7} A ST Fool| A 553t
A o] AU o] T4 BRETLold theRE
A& o] A F A Al A= o] of 6}‘:} Uere
goll 71 A A= AL F-E 5 L A=
A5t7] =t

o)

o)

ol A5 et HEj

4
ol = HEA RS N
A

S|

TH A ZRE E AT BAE Bl BTV FiL HAES UFEE 7|
Hho] Hatd i o ' A SHHA H| A o' Ao|7]EE S F e w4
o] H]&#A o] 2] E(critical language awareness), = H|#4 Adoj(Fo)uF&E
(critical (English) language pedagogy)®ll o1 ® A|AFE & = 4= A=A G 3= A o]t}
Fairclough(1989, 1992)& H]## o2 &3 Halxlg 25 E Bj#Z <ojel]
(critical language awareness)©] 3/d-d o U vhal T8t HA St E 3 vhget
AuS g Fofu| gt R aeE F vk AP =5 v A T3t
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A4 M 5 ol 2el A" & glon D}%EE*é—% IR g e
2 2o 9104 thg A of T Wodak & Meyer, 2009). “L H ol A 2 15 o A] &
ol gt Aol Al DA o2 wFE TV vl A o] o %LETH H] 2] o]l
29 A A EdE v A/ R gt Baetalat gtk o] & 93 o] B
=, Blol aefjy] RE, AlZHY REREE AN E s HAE} oju) ] £45 A
Ao vpotstal o] AE-E 9fs Rghel ofW FHA Agto] gl=A A A
2 Aot}

ATl B v A ok Fa FRl= ] S8 AN A HE T& Sl Bl

TEREA U A AT oA DD H A=A FRIsHA] L HFREAG S oY)
71%.9] WA 2R E W =2 S ol vk e =] Gofalg Fofell A e EE 7]
ghe] gl o] staEdzat At 2 FHH A @9k wel] B ARl FE
Ml 2 Ae] =42 v wetd A 3R A A o) wg Al el el glh S
S ATE AR 7o
2. 0|2 uj&d
2.1. 0|C|ofoll LIEHF &9 Bt

Hhe QAR dReaREH 549 01/71§7} daH e e s AL ujA
A g E A Aol e Eeki gk Al T é’é‘}% AEE)eIH

A olml 535 AAl 2L ARA| (A o] 7] 5= SHCk(Shin, 2020a; 2022). B EHA T AR H)
2~E WA 9] ARG E 7IEsAY ARFEH 55 A A A AN E A
at71 5= shAI Rt akE A sk A L sk T4 & B A 8] & @ Tk(Back, 2004).

Ao AbE ol A = W o] & Sl A A el A Q1w E A E TS EAY e S
PSS LE WAL AFA DY Ak v ofoll WM sHA st vtk
A2} A7 214 = v (Bryant & Oliver, 2009; Shin, 2020b) g+ 2] vl 4 %] & =}
Bz ARSI ol Al wheb A 3 o) B o] A3 & A o2 A .
FRVHARTH =T G GAEs AR O] A FAEHA gom
© F3e] 8 (nAh ] FA ol Akt S 7130
i ol A A Au| A E ffste = A5 9AES et A
ARE g ) Ald ot 7HA], S AR B QL o Hl 2 2] 8.4F W shy] & Y
(Shin & Shim, 2016). L& F el A FaL mjA| o] 54 TF8hS 245k 2h & 0101&
AA e} oW LA & o] AL A el A o o b2 =)o) T, et |, 9, A
A4 5 |7 (Cook, 2001, pp. 1-2)2F3L & 5= It}

o FtoF Al vtjof wate] FFH oA AR-FA| etk A dat A
AABF7E AR o] F = ofvgut AN Wl 7hH] A A ¢ cFo] A3 At
Tk Gol & ok Qe A A A= Gofoll w3t v} HiteSs 5

o

O

L C N O

2 2l
A=) fﬂl of J

o
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S T AU dE B9, VYol 2R A H A FEE Gt oA HEt
= 7l 271 JJ—ITO]‘/]'ﬁxg;QO] St o s FEE Y I E T v H o 27 E o
ojof] el AAF 3 S Hekz o7 FUAWL WEF A7} o] E V2 X1 =
el gl Al A dHv B2 e ezt A S et =i s g
3% %] %A tH(Kim, 2008; Shin, 2018).

AGat AREE A2 F 2 AP TE(Kim & Shin, 2016), 2=5-3 A5 wj A]
A BEZ U w7t dS A %%(Shin, 2012,2018) ‘s 1= o] Al 31 of] #3t
%ﬂﬂ?%%ﬂimEH%#Z%ﬂHEEQﬂ%@%%ﬁFEQE@ﬂ%q.
Eolo st ﬂf*—x} 21(Shin & Kim, 2012), F F=H] o] A58t 159 =921
E 9] (Park, 2015), &2ttt A &= H Y S e 284 o= giv]sljofvt 5t E
°](Hwang, 2018), F 4 =1 A 7 &) 7] o] QAT E A= Bl 5o vlFS A
Al 74 &=t =+ (Jang & Boo, 2016) 5-©] X315 A T}

thak o] o} 2 Hatd 7= AlghE REERE AR R E A FAE Aol
My 25 AFARE AT sy Be B Aol v e
ZAANE giEe 2 A7 =4S AT A A A o s B HEt
7} AFE A 07 )5l AA T nlT]olo] HA A o7 =l ddowko = o w] | A7}
A= a ~wiﬂ%ﬂi£vlugﬂtyhﬂ“ﬁiTH°H$%%ﬂ?ﬁWﬂ§ﬂ

Hol] FHAHAE Aoja RuTlo] 2 R Ao e A dudeo] x& on]
1 AZF 8 H A5 Aot HEEA Z}"JOME njtjoj o] Ao RERRS 48 7]
AT ARL EASE F AAA T BeY RS2 R e ekal 24 g v a4
3kt 5= 3 1] 2 910 Q12 (Fairclough, 1989, 1992; Janks, 2010)°] 1} H] 2] <1
o](4d o))l & = 2] 2L 5 (Norton & Toohey, 2011; Wodak & Meyer, 2009) = = 82 <=
}\}\T;]—-
22 CHE2EMN J|Hto| SHahE A b
Halliday(1978)v EE& =2 A2 T3k Aol Qo). 1= ol & 39 7
& ol ol oY REE AYEE o1 ZA E (meaning potential)©] U= 7]
A A o' Hokth A A 7] s Aol 8t AFS] 7] S8 -3l o A IR SHAl A wEE B

T ouE A sHAA dojEatde] A = A2 R Hold o qlth

o E vte = dof/7| 5 AP U R g2k Juky ] ke E41, A, A
ZE B ol w2 AFE Y B A T AR TERE % 3 715 $+t}(Jewitt, Bezemer,
& O’Halloran, 2016). $10j o} Al ZF 7| 5= Al A A o2 el WA 53421 o v] A
Aol ks 7 A= g RS A= FaekA] vk g deld, ReE2 A
S2goheE B9 o7& Ak 3 AA E o] itk min oo 71917 Al o] ot
2 UFEEA A48 7hX] ¢FS 4 QL TH(Price, Jewitt, & Brown, 2013)

gsrez FAE guAIAE FA5ke AETEERES AA7 S
(systemic functional grammar)< RIS} F2ebHA o] & FaL ‘A A7 5 T RE

A Textual Analysis of TV Commercials on TOEIC: A Multimodal Approach to Discourse Studies



English Teaching, Vol. 78, No. 1, Spring 2023, pp. 247-270 251

2 st A olgtal o] § Zo]7] ke §TH(Halliday, 1978). 7279 ¢F o] 4 A3t
(linguistic turn) AH+2 A A 8k ¥ 2 U] = 2 4] 2 (Ferdinand de Saussure) = 2] 7] 2] A
£ ¥ L(langue)- k= (parole) ©] F 0.2 TE T A 2 St T O RFE FIL 7
Hho] A5 dofsto] ' E Zlof whal] A o] ALS] 7] S8k AtE 2 o] oA A
Aol BAS 7HA T 19 Foll AFS] 7] & 8) ool A AA| 7] 5w H o] Mz o] B
ol I, Al ZHEY T& B eke B4 Bl AtH A s R E 7Rke] 7] 52}

A A = AApet A 7E AA = ST

o] 2 £, Hodge2} Kress(1998)2] “Social Semiotics’= W3} 2 Ady = Ryt
of e} thFk 71 A& thF A 7ol AFe] 7] 58t St gl o = R shA e
th = A A7 e S 2R ks mj A 2 A g = o] A A Q] Y AEE A A7)
TEHY HFEZ B8 = 9lE 5] Kress2} van Leeuwen(1996)2] ‘Reading Image”’,
<2 van Leeuwen(2005)2] ‘Introducing Social Semiotics’ =<1 ol A A] = 7] %= gl T}, o]
of T2 wdH YA, U5, Fa, TR, A A, Sl = FoF ol A ofn] A

o

ASE g5t 2o 2 &85 7] A2 tBezemer & Kress, 2008; Shin, 2020b;
ékrinjar, 2020; Wang & Shin, 2019).

T3l mA A Aol oF A A AL 27F A B S Y AR s A
AEolth 54 % F3 a7 HE vt o] 7]gke A RIMsHA SA AT e s
A e o] F o shA] S g gtk 1], Blo] el 9], A ZH4 7S A 2 o
RE R o93lo] AT Wil AR Aol 3 AeFd o2 797t} Aol vk el %
o] & Ao R 7 E = A7 AR ZA G ESHA cd@ A FRE AALSHE A
o] ol g}, AL3] Al 22| o] s ¥ Al o Tl H A o] o] n] X & AYAFSF="(Kress & van
Leeuwen, 2006, p. 47) ‘o] @& 1* 7] T AF) 0. &2 H ofof gt}

TUoME e L Ao 2 Ay = w2 BE U A L A TS 5
S ZRY TR 7] fojulsol w3t o u A Al 7} o Sl Aol A &bstA A
E 3§ E A 7] Wikl AF3] 7| s REe] A EA o] A Ao R Fan
Hojop & Folth, AlZHA olm A2 HEEHE B Kress(2010), Kress®} van
Leeuwen(2006), van Lecuwen(2005) 5-©] #| A 3+ AL 3] 7] 58 B3l o] FhxF o] 4=
T At AL 7] S A E S A A 7] s A0 8] HEFY ] 5 S Este] o] u A& 4
gk = &= AlIZHEW A IS A A A (representational), 75 2}-8-4 (interactive), -/ %]
(compositional) HF=2 G- 3th S, A2 7| o= M-S Al shar, Al Ak} szt
|3t a7 E A AL & ol et ¢ QT S S Aol 24 gkt oY
SRR HE o7 E 5o M E A4 YRR E E43817] 91314 Royee(1998)
o] =t AAT FHA SR on7} F5E = o] i e ¢ vk A4
Q1 A W2 3ol A AlAl 6] 2 gt

Nt
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—

K

AT vrod Ay s B o] #3 "R E w48 flEA WA
S 2 oA 2 ARG ATARE =387 YA TVCE(www.tvef.co.kr)

EolA Eop Ayt Ao 5 &-8ate] 20059 F-F 20211744 573 B0 o]
FE TV B 520 FHAT U 23 doll d FaE 44 Al stk o
715, ol 21y RERTE u7l R Ao R ALH e TolA

TA O AT A HA th Al Y] FaE HTH o2 A

A S HE EQ TV Fadhal & 4 Qe dur) o] (B2 7| =o|th ot}
2013\ TV ‘PR AL o] A4 2 217] 5 -2 A A 74 1} 3] %] -3-(Econovill, 2014)
o] FAsNA S BT thie Sl ¥ 92l EBS 413t EBS Lang B
o (Advertising Information Center, 2016)2] ‘E 59 T4 A Aot} Eo] Sk A
EE HEE A FE 17]|E Borh vpA T o 2= muldd 7|dke] Al E¢] 8
THORE Syt A wE ¢ i wE 195 st Jrie AR
©]”(Hankyung, 2021)2] <&°] 700’3 o] T},

Al Fa7p o] ojo] A5 Ed e Al 24220131 129, 20181 49, 2020 7€
ojth gt7] ] ‘Bl V|Eo|th il AR, ‘EBS BN B4 Fa1= BE, 4t
EF 2] 700’ F = CR 2 Aol 718tk AE 15%, B CE30% w5
Fgoln 0.01x HH 2 WS HEE F = A 22 Y
(Power Director) 14 ¥ 71> 222 E go] & &-&-3lo] A-54 ¢ 2A A=
skl A Aok

= ; re
M
S

\olt

i

ofd i rr

rFU O‘-‘)

o

2]
van Leeuwen(2005) 5 o] AF3] 7] 5.8 81 & FrxstH A 4] ghot. thek 57}9] o] 5
2 57] e Akgl71 38t 3o 5438k Al # A (representational), A% 282
(interactive), 7-d 2 (compositional) 8- & A}-8-3} 4] @31 v] 523k 7l o] A vt & 1] 4
¥ FEow FEHO A Roycee(1998)2] 743 A (experiential), tHS A A
(interpersonal), 7-J & (textual-composition) 'H & A}-8-3t}F. Th& 3% 1,2, 32 18] 3+
HEHE Ao, A2 7|5, Bol v o] RER Zhzy 423 Zlojth R A o %
AZAE gu A A= FA A o2 FAE 7] A FRAA R AT A 7Y FE A
8453 3 sk v stal FA AT
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TABLE 1

Experiential Framework

Mode System

* Participants: characteristics of participants
* Process: transivity
Language (material/mental/relational/behavioral/verbal/existential)
* Circumstance: background
* Metaphorical representation

* Narrative representation: vectors and activities
* Attributes of represented participants
Visual image * Circumstance: accompaniment and setting
* Metaphorical representation
* Color: identional meaning

Typography * Ideational meaning

194 xq.:qgl AAE TR 15 9= 484 E253 EEH
T2 ATk A D2} A A o] mjx](Efe] R u))E FESHA Qo] REE A
gy 9 2EE Zo] A (participant), 2} (process), 3 (circumstance) 5 -2 T4
A A7) 51 9] A(clause) T = T2 ko), A A 7] S ol A 22 Abd o] Ay
ojlvf IAE At A El =4 A (material), 37| Xq(relatlonal) A=A
(mental), & 2}4 (behavioral), -2 (verbal), <4 4 (existential) -3 &= &%
(Shin, 2022). &1~ E A| 27} E]of] #3F A& oj WA A st A slsl=A] &
otsl7] & IA 3, A (transivity), <-f-(metaphor) AF&-°l 2] g I g 7}
th 53], Fi g 2E = W] T8k S AP A A $54 onE X}Oﬂ
2H A AAA T
A2y 71 3 o] B =2 = Kress®} van Leeuwen(2006), van Leeuwen(2005) 5-©] A 74]5}
g A 7B S Fhxeste] WE o 9] o] AN, Frofxpe] xA ¥ B, ae
A AN T Fal A s AlAA o] - 5ES FEST Van Leeuwen(2006)t
ElolZ a9 & &4 A E S FHeta v E uE ReE FEYY 23
B FH o] Apo] ZRH = Y] 7 E 4TS E g darojd
U A4 '/r: Art Folu S 2 dEH = gAE golE gy, 7|e A4 75
IS HEHAY AT F 7] el 4F] A (F
M) e 5o % & F Jth s EEZ T Al & FFolgd A=
thE RERRE AAEH Ao)/7]Z50] s Ao WA e gHE2 0 2 ghite] ofu &

w2442 Aol

2 ot

5
r

it

&#ﬂ

¢
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TABLE 2
Interpersonal Framework
Mode System
* Mood: statement/question/commend
Language * Modality of probability/usuality/obiligation/inclination:

adjunct/auxilary/adverbs

* Interaction between viewer and represented participants: demand/offer

* Social distance between viewer and represented participants: close up/
Visual image medium shot/ long shot

* Point of view: horizontal/vertical, frontal/oblique

* Color: interpersonal meaning

Typhography * Interpersonal meaning

% 20] Uhehvk A7 & 9IRS A AR $A A S el e B
BH 295 A U 354 8L QYR el A Folsts BE ARE
of A8 ojah, AHl, 73 28 o2 onshat Ao e 8
Zhe] e} S Bl = A (mood) o] %0 M, A, WE so2 TEd 2l
TR o 4 o) Fab B ko], 2E AL u R & vhelalu A 87t o 25}

= ok (modality) 2 5-E] Bl =2 543 55 9jr),

Azt 715 o) Reehd = g9 ate] ME gk FaskEA AL g9 = 5E
22385 9t} A o) 9 xpe}l Al o] A= o Fhof we} § o] WX 2
“-(demand), 32 A F(offer)Z 1 5 Atk FHE A= 757 FR=Y, E
o RN AP AFeke] A8l A A2 Zh(social distance) S 4] 5} 7] & g} A
“d(point of view)o] & Frep=A] BIZFQIA], 2 5 QA 214 -8 A
P9 Ao} Aot BAN LS F2E FE Q). Bol T ey 9} g Mo 3}

L A I BAE A& e fFor g B U Ee] E < Tt

TABLE 3
Textual(composition) Framework
Mode System
* Thematic and info- structure
Language » Grammatical cohesion: conjunction, reference, ellipsis, substitution

* Lexical cohesion: synonym/antonym, repetition, collocation

* Arrangement: left/right, top/bottom, centre/margine
Visual image * Framing: connectioin, disconnection, overlap, contrast
* Salience: color, size, amount, shape, clarity

* General typesetting: size, italics, underlining, color, texture, three
dimension, movement
Typography * Arrangement: space between letters
* Other typesetting techniques: headlines/heading/sub-heading,
blurbs, caption boldface lead-ins,by-lines

A Textual Analysis of TV Commercials on TOEIC: A Multimodal Approach to Discourse Studies
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E3A40 ANE AATD 393 B0 ol N2 718 5 Y BB X
= Ol £ 0 AAH D S5 ol e, 2ol | mo A 7
ABEEEES %ﬂﬂAﬂﬂﬂAﬁwﬂw1§eﬁE¢aﬁ+gﬂﬂ@ﬂ

C ol A% AAEE A A, e, el BWA A%t ool urelel, v

I, Aol 5o o3 A AL 7S 5 AT

Al Zb BeoAe AR } o] )| X](arrangement), 2 & ©] " (framing), ¥ #/d
(salience) B75 & < Utk 4 2=, obefl, T3 Holl 2 G A A A< 9
ul o] A2}y 7157} HH A ¥ AL, 5, 91, T4 Foll AlFaLie o] A ¢l ojn] o] A7} 7]
7 E A =R AR oS A s A2 7] s E 0] G4 Sl A
THAAH Oﬂﬁﬂixl 4l Ol‘/} 57 BeFo] oA WA FelH T qlo] AHEH
A, F2 THoIY x5 T flol e sobd ¢ vk e A, 7],

5oy 5 e Bal RASA Selik e A S )
7

F_uﬁ',

N

71%0] 2414 A E S 2= Bro] £ el v = shi el Boli= o] v ]
FEfe] 22k frdol WA BojEtt ol & 59, A7), #7], 7=V, w A Y, =4
Ato] 342 gol v WA S AT A A E ¢ Ak 2ok A A A o] v o Al
= oh) B, P S0 faot ol BEH A=A A grAA ) of R
AL U=A F7H ARE S 5 v
4. 24 Y =2
41. AT BN
FIGURE 1
Commercial A: Clips to Be Analyzed
1 2 3 4 5

A 1201 AR oleka AR AEE]
AN Ao 17 o7lre. Ra AN A 2 o} A = oo )
oiLH E}&g]/s; saol~ (3171 8- é@Joﬁ (Sujllg' Eut Az (Sungis Aoz
lie thet, Frglish stek) Z12])(Sung: have done yet TOEIC) supp_osed tobe (Su_ng: Some people
for 12 years. Huh: Yeah.) English) believe that)

61 2% 3} 5}a} A A )L
AR 1 ) (Huh: Ha Narration: % ¥t7] (Yongdanki ) 8 :] aot. eZ}]mEOIOC] O]:)
Ha, Really?) i
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AF3E3070e) AA FAOR LAH I NP AATRE ED-A A b
92 T8 5 oIvh B =R BE §98 71455 =R e] o) 97] ule] o
FREnos PAY JUAAS 4 A AshA el Fria ek A% AR
AT 9] 9 19] 1588 g Fel Y SR WAl ed e A,
e 450U e ool WA 5 ol e A9H P TV
wo] S AAE FAA, HARAK, FHH WFZ PRSI ofel sl o] 4]

oot o
-

M =

Y
ox |
1 © 2 do

i)
=

u

o %

)
Lo fo

o H1
fitl
.
i)
iy
M KU 2

e
Hy
ax
o Lo
=)
N
Jo

“0}1‘477]'05'03*“ 121d 0]
gharo] whshate] §f FFol| Al Eho] E e ) 7 whebrbd o 01019]' AlZF 7157
B0 2 2488t oIk ofn| & Wk A F-ZhAIX] Aot “ihH| oF A I
goletaL Yztst= Alese] 7ty Els YA E 9] FA 3 A o= )
o}

TH GFellA B2 7lmoltt” [l JElo] EN = Hu HRFE” o)k
Efo] X e 9] 7} FAlol AU A Er=E Tk (B2 VwoldhE &4
A AP ezRE B A8 £H))ol 7w o= FHl sl of Ft= k7]
t}. 9 Ao A A A o] “r|solop BIAEE w3lsh o E9le <A A
(relational process)’ ] & B = o n| sty th o] 7| A 31 FAlo| A SR =g
of wEjgto] floll A ob (M E o] =322 A1FAh= gFskaL 7] Wil (B =

T838he) A= BEojol wal] dAom X k= vt P
Zke} djeto] Az} <t ehs Blo] v 7F A2 o2 AR H o 917
FE7IeF AP 2 A RERRE A& GA]G o] 7] 254
o &2 A ghTh FH2 AL F o Ankel] A Jekv]el Eole] yhd A ofn|
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Commercial C: Clips to Be Analyzed
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A, AT ;b BEREA Jlwbe] HalAbE £ BA L Y T
AEZ shol 7 ThFa £49) AoiAke] R AAY WKL 71 Fsh=d FrHDE
B4 52 % QA £ Aol T)

ol ¥ ATl A ThE Gl B, FolAldel B HHA Qdojel A3} vl
oy £ & T ghe] ek ol) i &7 ol AP A =9h 5 qlek T
o8 F el WP WE AL Eo] NS A5 wIE o w5k 9o o
WES S o2t thste] Mo N B g o] 918 B4 Fol WA
Wi Qle, sk e Al Fel A 2 el A TR A AR ol B, ol Al
FH A HFREA AP W RE 02 A n AR T H R 10]Q)
HE F0] =971 7 ek, TRAT QAo}(QFoh) gL THF YA o] A1 g
onf ol AL Fulsh] 1@ AP F WAl B S glek. S 42
LA AASEAE 5EH O WaA A 5 g bl RH WA EE B
wof oyt gt} Qo] & w9 V2l E& 9%l st Eo] WwiALe) I AAHA
o BEARE ST AN b FL FHA AL vwAY o2 4
Ans A BEAC] ol W f-]1] 8 21218 34 5= Y hlanks, 2010;

Norton & Toohey, 2011).

ST ol R, JoiN D, £ A AAL B v FH L Bl A7) B
ol MRk s=uhd Zlo] ofuj e} ]2 doj(Fol)ufe] AAA Aol A= g H
olok 3= wHRpRo|), 718} & AFE o] 454 =iy Ago] | v)r)

e}

AR AR S ()50l E BitelE) A A9 Tk sdsor duk
AR A FAY O £ SEAE EAT Ao WA S 4Yo] Jofu g
o SEHQ FAVL HA RHES P T otk B AT G AAY F A
o TV Fawk BHEHE R s dEd rAA e A EAE 9
317] Sl8l 1A o) ALk B2 49 e SES 2] gt

FF ATl hERE o] & PR JUARE F7hm STl B ool

RIS
(o3

I
o2 Zlo|th, B} H| @A o 7 18]l AAH o7 (B 8zt L)
= g A4

R

U2 BAEo] §a534 AAAs)oF 3ic) B wjA o thEr A A3 B4
& gk zhvi AR stE tiEaf A Q] 715 ok ofu] 2} thek ) vl A & e
Folul sl e 22 W AAIE 71 gAY Tl Al A 5ahs 2ol = &2
g = Aotk 8¢ 24l o] 7hsstrhd ow A Al o] A = 23 71 % Tk
gk Aol Althrt wit] o] Apg o] 82} A7 ZALE F = E3EA AT
TA7HA HejXItHd, e R =4 Tt A TS F 8t E A E o] A A T4

2}

3

9o PG AgE R B4E B oheh, ol JhEx m uj g F
A ) A 28 R WAL QS
Jol(523} 54 & 9

= =
AU EFH o m = Gl A Aol Al o)<k Shulet wA, Wk o w3}
()]
P

=,
A4 HEol A Jo] 3t ol AbEo] L7k o A s f8l 5 0 % A5 w
TH(Shin, 2020b). H]34 H3H(HE)w4, vitio] A, tha =4 3 (Shin, 2020a,
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2022)0] EHAl6l] T o} A A} Bl A = ofol wak ALa 4 oju) A A, WHA A
o] 914] o] thakel 4 0.2 B ofof & wjo]t).

Applicable level: Tertiary
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Appendix A
1980s’ Advertisements on TOEIC
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Source: Media Literacy (2013.12.26)

A Textual Analysis of TV Commercials on TOEIC: A Multimodal Approach to Discourse Studies



