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Abstract

Medicines are one of the indispensable products for
children during their formative years. Child patients
are reluctant to take medicines due to a feeling of av
ersion or fear caused by the bitter taste they experie
nce from the medicine. Recently, as the number of pe
ople who buy cold medicines at places other than pha
rmacies has increased, so has the number of medicat
ion accidents due to insufficient guidance from docto
rs. The purpose of this study is to compare and analy
ze the visual elements of children’s cold medicine pac
kaging design in China and Japan, to identify problem
s, and then to propose a direction for cold medicine
packaging design that positively affects children’s me
dication safety and emotional experience. This study
takes the top 10 popularity charts of children’s cold
medicine provided by CNPP in China and LOHACO in
Japan as the research object, and comprehensively a
nalyzes four visual factors: illustration, color, layout,
and brand logo. Finally, an empirical study was cond
ucted through a questionnaire survey. The results of
the study show that the use of cartoon illustrations in
the package design of children’s cold medicines can
enable consumers to quickly distinguish adult medici
nes. In terms of layout, important information such a
s ‘ingredients’ and ‘applicable age’ should be clearly
labeled. In terms of color, the dynamic orange color
helps to provide a good emotional experience for chil
dren. In terms of logos, the use of colorful bold letter
s 1s more conducive to attracting consumers’ attentio

n and improving the safety of purchasing medicines.
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