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Abstract

This study identifies the socio-psychological factors on

athleisure wear purchase behavior and focuses on

the effects of participation motives in sports leisure activity. This research compares athleisure wear purchase

behavior among the three groups segmented by participation motives for sports and leisure activity. An online

survey on male and female consumers between the ages of

20 and 50 provided 319 responses that were analy-

zed using SPSS 20.0. The factor analysis and reliability analysis, cluster analysis, variance analysis, Duncan

test, and Chi square test were conducted. The results were:

1) From a result of the factor analysis on consu-

mers' sports leisure participation motives clearly showed factorial structures including social interaction, phys-

ical health, and pleasant feeling. 2) Cluster analysis indicated three groups of participation motives in sports

and leisure activity such as passive motivating type, social interaction type, and wellness type. 3) Consumer

groups showed significant differences in purchase reasons,
ormance attributes for purchasing athleisure wear products.

preferred brands, product items, and pursued perf-
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2178 Kwon, 2017y A AfHTE 222 A, &
S 53 2L AL S e Eke AN EAER Bt
=2 IekR. D. Kim et al., 2017).

oje} -2 H| AH|AE9| glo] L AERA T} LHE
A= Wt ofEH A BF R o]oX| 3 YUt} 5 (ath-
letic)?} &7} (leisure)S 5=5)= N&EHA 52 /ﬂxﬂﬂ
A7 ANA FEFE A De F Ak AR
A% F9E FEe v dgijlEelA VE
ATh B 22X = goje] 754, NFd doje H
QFet 2hg7h oo H gojo] ErTISH t]xQle] 54(S.
N. Kim et al., 2017)31 ol&# gloiE AHAAA A
7V FERA QL ol F sholt) Ege] A7} 3
EoAHA 2x 2 o8 2FT uf W ol Et H o
= R I P SAEINENam et al, 2017)%=
N&eA dole] 715 FAA AT A= ~x 27t
I Gl 3kE of 7} E5olghs elo] Bty &
3] 3= 5UA o] Fo= FHAF Aol M e SAk 2
& oIeo] 2E2E ke 77t A S7HAE. sHA
T 18] o R-sshs ©1499] HlEo] 2008 38.3%°1
*1 2016\ 56.7%= WA S7HstaL 9loH, g ol
A8 5 OSs 71E S8 A S0l EX AT Y.
Lee, 2017). 983 53 100), 20~30tH, 40~60t] 5 o+
FARE. olElgh o] F2 AW, A, +F TH, gfo|=
2l et AlstE LHAE el R g vkt
& A o] BA=7F 2T Th(Kwak, 2018). &
2 A A FEE 1,9709 22120079004
3,500 22 (20208)714] F71d A SR o 4d(Chang,
2016)5] 2, = Aakd Aol w=w = ol &)
A Al 20099 F 500097 AolA] 20161 13 50009
Qo= 3u) AL 20183 2 ) PR e A
o] Th(Shim, 2018).

oe] & AN 2x= B o7} E5-8 s =
= AR W, § F710 53t 20~500 W=
L=] 319131_0_ \;H/\Loi 0]50] AE= UJ o:]7]_ §LE ;;<Jl—o:]
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Nz AR AAsHA 38t

o] = ATHNam, 2012) =7
Hol 5HA &9 f1 olEElA
gl BA=7} ol Z1Etar =] Al ofE#A 9
o] Hwt7}iz1o}~5 f&e| Al glo] Al7ge] gf =]
= FAo|tkS. N. Kim et al., 2017). si}F§FASH
o] ZAbel] o5k 20099 °F 50009 Yold =l o &
'n'ﬂXi o} miZo] 20180l & oF 2 PO 2 S| A
A& 70 2 o =3 th(Kim, 2016).
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o) FAE T ATl 2127 A8 84 el $7
2913 918 87 5o 710 weh R She o)

AZEL X]71-—3}-_']‘7_ AR E galsl S A Z e .147]-’ A=

She AL AR 7o, 285k AEE o)n STHKim,

2005). S FAIEFu Y E HRl = e 7], H Y,

A FAIFAN7E, FHEEFH, o7 Al A8AIZ

WX, o Fl Al B3R, i3, e B s
g, o F BN 29l Fo] thJung & Lee, 2011).
o

AT A= S A o] el A wele R
HEH A Z oA B A RAFTH Al AHRES
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HAY B YL AnRtEe] Tl AtE A s] S8
AREAS ) AHE HRE IS5 d= ZRY
& seab, FF T Au| 2o ek A EE LH|R oA
Aty anjate] B34S slarAFE 93
Sh(Roh, 2002). 20~30TH B3 &M R}o] o) EFtul ey F
(Roh, 2002)l| 4= Zéi"l o] 5}l A thEmi A Y=
A, U9 HEY, BYH ARYo 7 BRelon, 9
Brmiler 22 ﬁ e A ARAPL JF7Y
H|-go] W Aoke fiEnix) ARY3 43 d RIS
o] &85k 21 0 2 YEpydtt. # o] 25 (Facebook) 2|
ox]ef| thgt o]gxle] YA =] zto] Hel= z}ike] 1)
)& A9 8(Lee & Jeong, 2013)°]] TEH SNS FHE= o]
S AH 2 A E ol TR wEe] 2 gn
£ S AlZ gt ak9la, ol e st 28l S T3
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o] 23z o] AEAE Al HeghE Fas alo=w
*@ﬂih‘t‘r I YRS F 3R, 715/ R,
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£ st AEHA o] FEFLS Gt e B
Z(S. N. Kim et al., 2017)¢} EFZA](Truefoxy), %-?—

I (Lululemon)?} 712 F=2H H #A o] Bl
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SHAES] AE 2 o7 E 1 9]
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ol A 4, AR Ax 2 o7} EE ol e 7] 1387
S ARSEISITE 222 o7 EF FeFT]e] SHeR
38 2RA FrpellA ol 2" o] 53 YA ER
A oH, A7t wes 4] s =4S
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&) ©H417g 1.91 (Roh, 2002) 2 Al FA 8 7]%(Kim & Lee,
2004)0] AR ATES Farste] e T8I
o H|2AME Fote] EEES 74, BRedldith HF
AEERle ofEdA dlo] AFv Al AR
72, AFAG 7N 1083, AFTeolF 9F o] X
FEAT HETA o] AT e SEFOR T
dataion 54 PAE Heg ‘—Er%}%ivk aH
AEshe sElA do] Hal= 8l
gotz] S8l 87he] Bl =9} 11572 21
A 7578 E AEEFoR AT
Aol M s A= 20~50t] HU 3199 S e ®
2017 59 22l AR APk U ols
g A o] Al FR7F AR UA FF- oS A Ao &
vz S7HE o= dtsto] @?ﬂl*@— h=alA
o] Frjm A2 Al geHA] e, dukel S tide s
FEG FEoI 59 ‘OHiﬂﬂﬂ dlepete 87t
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N ohA] G ZAFHAAE Este] AR AE A,
—L‘%
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=
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O R ERCEES ER R DL
24 flo] 2 olv]x] 94L melFol olslg =

gk RITFEAA 542 v 2k A+l
FA 15678 (48.9%), 4143 1639 (51.1%)°1 A
20t 7} 7778 (24.1%), 30tH 7} 807 (25.1%),
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3994t o] 56 (17.6%) <=2 2 Vel Jde 2=

o] o5k 2RIEA-S HAISFATHTable 1). 8084 2
3|akdo] 1897(59.2%) 2 2 7 wekow, 5 407 I F 37l 89lo] FEHAOH, 82l 12 T A
(12.5%), 3 30 (9.4%) 42 2 VFERSIT), oA UE Ll Bl og]7] g8, Al A
A7) B4 918] SPSS WIN 20.02 AR&-313 0™ =S vhir] 93l wulE e AFEClA BRIedA 2
SANHoEE A, 2E 2 o7 5 FE1E & Als7] A8l 5o EFER FAE ] AL F(Cron-
QB 5] 519 1L w3, 7 2914 A YT bach's 0=.89)= B3It 8% 2+ % 7I&E 99
15 913l Cronbach's o FATHH & ARE-8le] 12| = T 8L 7L, A= A7 3} | 317] S8l AE=L Zo
E ASAA A, 2x = o7t i ol g7 AR A 587 98 54 #H e FIFES s
35 ¥e)7] S8l 2724 BAHEA 2 GAH - 2o] 2137173 (Cronbach's o=.80)2.% 3}t 221
E(Duncan test)E 53 AFF--41-8 A ST AR, 2 2 AL BE =7)7] fsfe Al 71, A
X2 o7t & Fod e 7] Jeol W o & A flo Al A7E BHo R MR 7E £59 2% 59 2%
EFuj sy Bde 2 25 A5 E v|wsly] $l8] & E2 A 3] 7|8 (Cronbach’s 0=.71)2.% ¥4 3}
AHE-2) 7} A4 (Chi-square testyS 13, 3t celld 51 AT} Trail et al.2000)& <17+e] 17} el 7] W2l &
o} 2k o] URIEE 7S A TMe ZEA Mele] A A7s} A7 g} 2 NAE St
(Fisher's exect test)S 2 A] 393t} oA 2x =0 Fofgith= AT Ao A A &
ABRE B3l Al S gt A 78S S
v.d il T Atk B0z et & Ao Aw 7|
ATFE WA A AR E A7 ofy e} 4
1. AZX 07} &3 Z0{S7|2| HMHY Q08N AMA TS = AR A A7 eI Wi
U AMET BN ok Al e ALSlH A= TRES 4 4 Ut
AFEA ) WE AFE BN $A 2uRE 2. AXX 0{7} &3 #HoiST|of| mE Mot 2R
o] 2¥x 2 o7t &5 FFodFrld ek 13839 59
S goly] 95k, T3 7543} Varimax 3] 7H 22X 2 YA &5 F57) FHskE T8l AR

Table 1. Motivational factors of sports leisure activities

Variance
Factor name Item 15232?1; 13;%32 ?éﬁ?liunl:tji:/g Cronbach's o
variance %)
Because it's a good opportunity to let others know me .84
To get other people's attention .83
inti(r):i?ilon Because it's easier to get along with others .80 4.57 (jigé) .88
Because it's fun to meet new people 78
Because I want to show off my body 72
To lose weight or increase weight .84
Physical To learn exercise skills and build strength 78 176 15.96 8
health To keep my body healthy .64 (57.48)
To make a good figure .60
To have a pleasant feeling .80
Pleasant Because it is good to feel fresh feeling .70 13.11
feeling To make my life healthy .64 had (70.59) 7
Because I enjoy learning new skills .60
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shs A2 Vet tha A SR (12.2%), 28]
w A ok (11.0%), HALEFE(103%), 7 AE 2=
9.1%), = B = 3 (7.8%), A (5.3%), &+
23(1.3%), A7H0.9%) 22 LrEkstt)
22X 2 o7} S5 Zod 5 7] AlEA gl me) o< A
glo] AFFjol 2 Loy Yal Fro)AlF 27 (Chi-
squre test)yS Al St T THA # A3k shte] Fhol|A] 7]
W=7t 5 mRQl 7% FlolAly AR %S AHEEHA
L HM o] FEAA GRS AREsE o, EAEAA J
& 7k Zpo] 7}t frol sHAl VFEFSATH Table 3). 254 5
9] 7% thE FJEl Hlal FolsHA| FEolut Aol
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N,
ot

7 SR AR R 1RSS5 sk
o] 213} A5ke 2 7] el S EA sl
2 Prldths olf2 SRR YUAPe $ES )
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=1 B719e el B P2 ATFAS o=
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Table 2. Analysis of variance of participation motive group in sports leisure activities

Group 1 Group 2 Group 3
Variables Passive motivating type Social interaction type Wellness type F
(n=96) (n=122) (n=101)
Social interaction 2.08 ( .41)C 353 ( 41)A 3.10( .73) B 134.62%**
Physical health 2.80 ( .65) C 332( 37)B 412 ( 36) A 197.26%#*
Pleasant feeling 343 ( .60) C 3.77( .39 B 426 ( .36) A 82.18%**

*H%kp<,001
Duncan test results A>B>C
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Table 3. Comparison of reasons for purchase of athleisure wear products by motivated participants in sports leis-

ure activities

Group
) - — e Total 2
e I Bl P
96 ( 30.1%) 122 ( 38.2%) | 101 ( 31.7%)

1) I need clothes to wear when I exercise 52 ( 52.7)" 60 ( 66.9) 63 ( 55.4) 175 (175.0)

2) Trying to wear it when you're out on a weekend 33 ( 22.9) 28 ( 29.1) 15 ( 24.1) 76 ( 76.0)

3) It shows my style and taste well 2( 6.9 9( 8.9 12( 7.3) 23 ( 23.0)

4) My clothes are out of fashion 0( 09 2( 1D 1( 09) 3( 3.0

5) There is a financial margin 3( 3.0 3( 3.9 4( 32 10 ( 10.0) 34.18%*
6) For a refreshment 2( 51 11 ( 6.5) 4( 54 17 ( 17.0)

7) The season has changed 0( 09 3( 1D 0( 0.9 3( 3.0

8) I want to buy a discount sale ad 2( 27 6( 34 1( 238 9( 9.0

9) To present 2( 09 0( 1D 1( 09 3( 3.0

*#p< 01

a=expected frequency

#A] Ao AFUZE 203 le 222 Yepdtt o Uﬂ AR RS e R3] 23}, A, BEev
S A RAPSE P E71E 71N R oA #HE A g A S e AES, BT AET A S8
HoldE ARUACIA A 2 o) Aeke THT 5 AdyiFelRn SYsATh AU A, TR,
e Aow Azdr. 2R T AET oA e Beje] Sol4ol

232 o/} 5 Aol ARAGN ol e kel AETH A $4T AW IR0 4500

A do} Mel71EE A H I <Table 4>, 252 7] aL -t
gege z,mgq g2 7H4e] 7bg Fasita dlo Hwang(2004)°] AP Aol X 22 o] 3 5

Table 4. Comparison of selection standard of athleisure wear products by motivated participants in sports leisure

activities
Group
. i iva- ial inter- Total 2
| e | e tiome |
96 (130.1%) 122 (38.2%) | 101 ( 31.7%)

1) Design 31 ( 34.3)° 43 ( 43.6) 40 ( 36.1) 114 (114.0)
2) Color 0( 24 5( 3.1 3( 295 8( 8.0)
3) Harmony with other clothes 7( 6.6) 10( 84 5( 7.0) 22 ( 22.0)
4) Textile material (fabric) 13 ( 15.9) 19 ( 20.3) 21 ( 16.8) 53 ( 53.0)
5) Service (exchange, refund, repair, etc.) 0( 24) 5( 3.1) 3(0 2.5) 8( 8.0) 26,30+
6) Ease of management (washing, ironing, etc.) 9( 10.2) 13 ( 13.0) 12 ( 10.8) 34 ( 34.0)
7) Price 34 (1 22.0) 22 (27.9) 17 ( 23.1) 73 ( 73.0)
8) Pattern 0( 0.6) 2( 0.8) 0( 0.6) 2( 20
9) Trend 1( 0.6) 1( 08 0( 0.6) 2( 20
10) Brand recognition 1( 09 2( LD 0( 09 3( 3.0
**p<.01

a: expected frequency
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ol whah A FEA B 7)) po|7} rkar vHElTh A3 £ ol&dA dlo] BAE=E AW E AF}<Table 6>, AT
Bl ARFAIFT HE YRR, B, A3, F3S H Zo)7t e o2 el £253 57132 ot
ZoANBHL, MAFT A ARE 9 SAEIHS Tzl FUSEE, AR W FE L ol7], Arjols, E
o Heksl - 7| eAFET Ay g5 Jde] F¢ FEZA, AL AFEom dY2ge o]y, ofttt
HARIES G FAISTHA ST o] & & A4 e} v 2 EFYE, 2282 = (Scelido)E A S 3h= ALz
WP & A dlo] AEr|Fole 2X 2 o] A E}”E} Heol7)E ol&EA o]z H5e] 19 A
7123 @] ThE -3he] Z3) gEo] itk Mot} £ 24 o}M_U:l 2FA 8L D}% Bz w7}
‘Th2 23] Z3P= Hwang(2004)2] A-1A 7)ol 2= A7t thd e FUSEE Asst= Aol ATt
2z o] AFA7)Ed 2IE A GUH FEolA| Al FE S et sHA FUATE e =
T Kwon(2016)2] T&tjsidel] vehd & A2 & she BAEE Asste Fdo] der 53] 4y
A ATgelA Wel &Y A dlo] EHS EGE £ A P2 7t Y NS A o] BH=e oyt ot A
Tl 716t AZsIth Kwon(2016)S f<&aA ¢l IEE BAFE A0 R et
ojo] 5 X JJoje} U, X = gofe} 23X 2 o7} S5 FedFr] AlEAIFe we A5t
T 9], =X goj9)} o} g ko], 2X = gofe} o] = NEdA Ao AFFES A E A7<Table 7>, H
Y $1o] 5 o8 Bofe] AAIE A EL 53 ey i Zpol7t Qe Ao 2 Yeith A5 5718 vt
s, ol ¥ A7 dHet Y she) 3 Hwang FE|M 29} Ay, A7l S HEdta $HIH o Al
(2004)2] AYA] 2x = go] -+ ot F AFH AFYPL vk 719 T, E2Nx 5 AIFEAE
- AR A Jed) B Ao A2 oyt S5 sttt dy2yg e Ax=ne) Se|Ha] el YAy,
Fols57] Ak F AAAT - EAL 7S ddh= B A 2Efo| 25 M adhs AR eyt Ay 23 9]
Yz Jeto] AlFMYI)E F TR F5S Fas) A5 &G A do) MAEASE ndshs &ElHe
A AzFsrAT. 2= AFol9} g7 Eto] e} He B & Z =uyFE
2E 2 o7}t g ol E 7] AEAIge| whe) v gt ololel & M5 sh= Ado] UATh AA SHA 4, wkE

TS Yol y] 98| Hakiam A AE ALS Y M2, 2x 28 A9} AAF 5 4] ofe]de v
= A< Table 5>, A A 7 Ay 2Fo| 7HY F2 v g A3 24 YERh
s Zhe= Ao E Yeigton &% migdig A 2= o7} g Fed 7] AlEAI Rl w25k
&0 =2 g ool Tt FHEIALE S Al I F A3k s A dlo] 7154S AuE Ada, Hehd
AUy o] o &e A dlo] Hah=e] vel ElAlo] zto]7} 9l A0 2 Ve THTable 8). 252 57132
2 e Hdolgt & 4 2ler l%:‘—i_— AFHo2 F FEAA, F4, FHaA, AlERgolA, ARl gdg
gFste] s ot AZTh A4 5784 Al < Fa3H *@Zﬁ}%’ om AWWFIFS U,
739 9] 53 YAE Hxe] HA - R =4 U < T3 AZEIAR L, AU 2F 2 A&, WA, 5
Rt A A ol & 4 9lom o] 5S g AR 717, F3EA4, I EA, ~RlE 715S S83M Y
3} Fa A Al A FEE S 4 dS Ae She 202 UePth 2N o2 Raks u, Al Jd =
2 AlEE F U7 A4S Sas Adshe Al AN

22X 2 7t &5 F57) AEAIF uet Msst =3

Table 5. Comparison of intention of visiting athleisure wear shop by motive group of sports leisure activity

Group 1 Group 2 Group 3
Variables Passive motivating type Social interaction type Wellness type F
(n=96) (n=122) (n=101)
Intention of visit of Kok
athleisure wear shop 3.03(1.03) C 336 ( .95 B 393 ( .86) A 22.92

k< 0]

Duncan test result A>B>C

The mean value of the response score for Likert 5-point scale, The higher the score, the higher the intention to visit
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Table 6. Comparison of preferred athleisure wear brands according to motivational group of sports leisure activity

Group
. i iva- ial inter- Total 2
| e | o[ wdoio |
96 ( 30.1%) 122 ( 38.2%) | 101 ( 31.7%)

1) Nike 48 ( 54.5)" 74 ( 69.2) 59 ( 57.3) 181 (181.0)
2) Adidas 28 ( 22.9) 22 (29.1) 26 ( 24.1) 76 ( 76.0)
3) Under Armor 0( 33) 8( 42) 3( 3.5 11 ( 11.0)
4) Truefoxy 0( 2.1 5( 2.7 2( 22 7( 7.0
5) Lululemon 0( 03) 0( 04 1( 03) 1( 1.0 3166
6) Scelido 0( 09 1( LD 2( 09 3( 3.0
7) Head 1( 0.6) 0( 0.8) 1( 0.6) 2( 2.0
8) Gap 2( 201 4( 2.7 1( 22 7( 7.0
9) Uniqlo 14( 72) 6( 92 4( 17.6) 24 ( 24.0)
10) Etc 3( 20D 2( 27 2( 22 7( 7.0
*p<.05

a: expected frequency

Table 7. Comparison of favorite athleisure wear items according to motivational groups participating in sports lei-

sure
Group
. i iva- ial inter- Total 2
e | o | Vo | oo |
96 ( 30.1%) 122 ( 38.2%) | 101 ( 31.7%)
1) Sports bra 16 ( 16.3)" 13 ( 20.7) 25 ( 17.1) 54 ( 54.0)
2) Sleeveless & tank top 2( 27 2( 34 5( 2.8) 9( 9.0)
3) Short sleeved tee shirt 25 ( 24.7) 39 ( 31.4) 18 ( 26.0) 82 ( 82.0)
4) Long sleeved tee shirt 5(10.2) 20 ( 13.0) 9( 10.8) 34 ( 34.0)
5) Hooded tee shirt & sweatshirts 9( 93) 13 ( 11.9) 9( 9.9) 31 ( 31.0)
6) Polo shirt 2( 24 6( 3.1 0( 25 8( 8.0) 3418+
7) Jumper & jacket 27 ( 16.3) 15 ( 20.7) 12 ( 17.1) 54 ( 54.0)
8) Leggings & tights 1( 50D 6( 6.5) 10( 54 17 ( 17.0)
9) Short pants 1( 12 2( 15 1( 13) 4( 4.0
10) Pants 3( 4.9 4( 6.1 9( 5.1 16 ( 16.0)
11) Underwear 3( 24 2( 3. 3( 25 8( 8.0)
12) Etc 2( 0.6) 0( 0.8 0( 0.6) 2( 2.0
**p<.01
a: expected frequency
4 AEX 07} B5 HOISI| HEtol ME F2 T2 o} 52 AFFEA, B2 HEsEAS s}
St AEX 07} #5 8T slo] G Pt Bal= Asol § olE Hekel Be
B AEE B8] eItk 222 o7} BF Fol
Ax = o7} &5 FoiEr] Hde] dnkAl A4S 7] AlEA el whet 2 S5ske 2x2 of7HE A
Pohn A F2 Wol hs 2E2 o/t BES F/H ¥ Ad<Table 9>, A o]/} = 202 Vhebaiet
oz BAa) woit) ol AnlA Aol ek ol 2 &3 5718L A7), e 2 siglem, A}
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Table 8. Comparison of important functional considerations according to motivational group of sports leisure acti-

vity
Group
. i iva- ial inter- Total 2
Variable e | atontpe | wpe | 39000 |
96 ( 30.1%) 122 (38.2%) | 101 ( 31.7%)
1) Durability 16 ( 17.2)* 24 ( 21.8) 17 ( 18.0) 57 ( 57.0)
2) Light weight 7( 72 10( 9.2) 7( 7.6) 24 ( 24.0)
3) Elasticity 14 ( 16.3) 18 ( 20.7) 22 (17.1) 54 ( 54.0)
4) Touch 10( 9.3) 17 ( 11.9) 4( 9.8) 31 ( 31.0)
5) Fitted feel 3( 72 12( 92) 9( 7.6) 24 ( 24.0)
6) Body pressure 5( 39 5( 5.0) 3( 4.1 13 ( 13.0)
7) Breathability 7(11.4) 15 ( 14.5) 16 ( 12.0) 38 ( 38.0) 39.01%*
8) Waterproof and breathable 10( 5.7) 4( 73 5( 6.0) 19 ( 19.0)
9) Keep warm 1( 15) 3( 1.9 1( 1.6) 5( 5.0
10) UV Protection 0( 09 2( 1D 1( 09 3( 3.0
11) Sweat fast drying 11( 93) 8 ( 11.9) 12( 9.8) 31 ( 31.0)
12) Ease of washing 10( 3.9 2( 50 1( 41 13 ( 13.0)
13) Smart function 2( 2.1 2( 27 3( 22 7( 7.0

**p<.01
a: expected frequency

Table 9. Comparison of leisure activities of main sport according to motivational groups in sports leisure activities

Group
. i iva- ial inter- Total 2
Variable e tme | atontpe | ope | 3190000%) |
96 (130.1%) 122 (382%) | 101 ( 31.7%)

1) Walking, Running 61 ( 56.3)" 69 ( 71.5) 57 ( 59.2) 187 (187.0)

2) Yoga, Pilates 2( 63) 9( 8.0) 10 ( 6.6) 21 ( 21.0)

3) Cycling, Spinning 2( 201 4( 27 1( 22 7( 7.0)

4) Fitness, Fitness 4( 99 11 ( 12.6) 18 ( 10.4) 33 ( 33.0)

5) Golf 2( 24 3( 3D 3( 25) 8( 8.0) |27.79%*
6) Stroll 23 ( 15.9) 20 ( 20.3) 10 ( 16.8) 53 ( 53.0)

7) Picnic 0( 09 2( 1D 1( 09 3( 3.0

8) Camping 1( 03) 0( 04 0( 03) 1( 1.0)

9) Etc 1( 1.8) 4( 23) 1( 19 6( 6.0)

*p<.05

a: expected frequency
EaRYEe el A, o Fd g, Hade s,
F2 shgon] dI2Ye d2amELZ, LrhmeE
2, BEG AF s A0 etk 234 5713 va B
& v2A AR A7 A AEshe 202 e
S, LR RS 28 B0 Fed 5L, AU B ATE A, 92h, &2 53 2 A% A

| Hla] 52 2EE AT
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