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Package Design Proposal through Cat Food Brands Analysis

-Focusing on Top 10 Cat Food Brands-
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BSOS doietar &5 Aol i =5 Ads AT
2. 0|2 HiZ
dlof with
21, BB ALR Q| A|Ztatg
22 BB AtR ol AH|EZ
23 SR ALE BRSOl CiXfl ML Abstract
3. R AR =AFH 24 As the number of DINK people and single-person famili
H2{E AIR BHHE C|Xfel 24 es continues to increase, the number of people raising cat
B2 AR 7 BlE MEF 2N s is also increasing. In order to study the brand design
4. Y23 ALZ i 7| X|C|RFQl A of of the Korean cat food market, the market and its status
41, 923 AF2 miF|X|C Xkl M were investigated and analyzed. Based on the results of
42 23 A2 m|F|X|CIXFl % Z C|Xfol the analysis, a new cat food package design plan is propo
5 H= sed. In this study, data on domestic and international bra
2025 nds in the 2020 domestic sales ranking of cat food were
=T E collected, and after precedent study on brand design elem
ents was organized, package design elements (brand log
xz E o, naming, color, illustration, layout, container type) were
analyzed. Using the cat food brand survey, STP analysis,
FASE 181 7HE o] ) STkl wet wiEl S 71 SWOT analysis and positioning analysis, after grasping
= AbE A A SbstaL Slth @ W R AR ALY the market strategy and market position of competing br
o BA=nAe] AFE Hall, A 2 3k AL £A45E ands, based on the results of the analysis, a marketing st
o, B¢ Aol 2A ] A2 v H ALE H7]X| T A} rategy plan was established and a new brand design for
ol HFOFS: Aottt} B ol to A= Wi E AR 20200 T cats was proposed. It created a new brand called “nutritio
mjZ 429 Top 10 9] BaA=e] a2 Slsy, B n formula”, a brand is based on Hangeul, and proposed
TRkl TAeA ARAT A T HA7|ATA 2k (1B a more competitive package design with a clear market
A=, yolw, ML AHsEdol A, dojoly, £7]3 direction that is distinct from other brands in terms of de
B) = 2shelch whelE Al Hals 2AL STPEAL SW sign. A pr.eferen?e surveylwas conducted on co.nsumers
OTHA W FAMYEAS shastel A7 Balse] A4 4 with eXPenence in purchasing cat food, afnd the final pack
’ age design plan was selected through this. As can be see
o A AAS ek F, 249 Asts BdlE vbIE n through the cat food brand research and analysis, a cat
Ao 0eks FHstay TR 7 HAEGARIS Alsin food package design requires a design and development
s AFE & Bdsel “gIFeAolehs 7 BHIES constantly in the constantly changing market environmen
THEglon tAel S Ef A=) s A t. In order to successfully develop a competitive package
o]l HEsln 1L A4 e A7AGARIS Aok design, it is necessary to further expand the cat food bra
o} g B AR T AEoe] Qe ARAE YAle g AEE nd target and provide assistance and support for future

research.
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3.1.2. ANF (Korea)
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Natural Core

Balanced Nutrition Formula

<8l 18> WFZZA0{ (Natural Core)el 210
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Tamsad

<38l 16> B} (Tamsag)el 210

<32l 19> 2020 HIF=ZZ0| (Natural Core)2l Atz mH7|X|

of A= AmE WER WP AR ARG
NEom wEolAth #H AFE AR A ole
oz Wgstel 2HA7E P W
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