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Absatract : Consumers have come to demand high quality, affordable prices, and innovative product designs of the out-
door wear market due to their well-being and leisure oriented lifestyle. A new system of business in outdoor wear has
emerged in the process through which corporations have endeavored to satisfy such consumer needs. Outdoor wear
brands have utilized social network services (SNS) such as Facebook and Twitter as means of marketing and have built
close relations with consumers based on communication through these media. Recently, explosively escalating SNS data
are referred to as social big data, and now that every consumer online is a commentator, reviewer, and publisher, the out-
door wear market and all of its brands have to stop talking and start listening to how they are perceived. Therefore, this
study employs Social Metrics ™, a social big data analysis solution by Daumsoft, Inc., to verify changes in the allusions
related to outdoor wear market found on SNS. This study aims to identify changes in consumer perceptions of outdoor
wear based on changes in outdoor wear search words and trends in positive and negative public opinion found in SNS
social big data. In addition, products of interest, the major brands mentioned, the attributes taken into consideration during
purchases of products, and consumers’ psychology were categorized and analyzed by means of keywords related to out-
door wear brands found on SNS. The results of this study will provide fundamental resources for outdoor wear brands’
market entry and brand strategy implementation in the future.
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Fig. 1. Social insight keyword search in Social Matrix " (some.co.kr).
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Table 1. 2008~2013’ outdoor wear-related words and search result frequencies
year 2008 2009 2010 2011 2012 2013
No Words Fre.  Words Fre. Words Fre. Words Fre. Words Fre. Words Fre.
1 Function 1115  Function 1019 Function 1755 Function 4066 Design 4164 Design 5462
2 Design 1012 Design 838 Design 1660 Golf 4020 Style 3415 Style 4806
3 Casual 926  Fabric 819 Fabric 1434 Hyundaidp” 3556 Fabric 3024 Fabric 4219
4 Fabric 914  Store 743 Style 1350 Gift coupon 3429 le\fi‘r’]‘;mame' 2907 Store 4004
5 Store 849  Mountaineering 700 Zﬁz‘;mame' 1236 Style 3127 Store 2821 Model 3774
6 Style 760  Various 678 Store 1121 Design 3102 Price 2688 Mountaineering 9640
7 Eﬁi‘;ma‘“e' 759 Casual 633 Various 359 Fabric 2701 Function 2571 Price 3552
8  Various 694  Style 560 Casual 354 zﬁi‘;ma‘“e' 2453 Various 2469 Function 3397
9 Kolon 668  Trend 507 Color 344 Price 2312 Winter 2336 Camping 3320
10 Price 490  Kolon 456 Price 367 Store 2245 Model 2323 Various 3270
11 Kolon sports 477  Jacket 429 Trend 673 Various 2048 Color 2272 Jacket 3251
12 Trend 454  Department store 429 Jacket 656  Model 1765 Northface 1865 Color 3133
13 Jacket 448  Northface 358 Winter 640 Jacket 1697 Casual 1756 Winter 2951
14 Northface 415  Price 352 Women 620 Winter 1579 Camping 1722 Casual 2182
15 Marketing 399  Color 345 Shoes 610 Northface 1560 Shoes 1622 Shoes 2164
16 Women 390  Kolon sport 337 Northface 578  Shoes 1394 Waterproof 1580 Waterproof 2065
17 Golf 386  Women 311 Kolon 548 Women 1362 Beanpole 1553 Advertising 2053
18 Color 372 T-shirts 294 Camping 519  Waterproof 1337 Jumper 1523 Kolon 1943
19 Fashion 361  Eco-friendly 292 Waterproof 515  Kolon 1181 Jacket 1429 Bags 1894
20 New 332 Shoes 291 Model 496 Bags 1066 Padding 1345 Color 1861
21 Color 284  Waterproof 288 Jumper 459  T-shirts 1060 Trend 1301 Women 1815
22 Men 266 Men 287 ggf:mem 458 Fall 1038 Bags 1293 Jumper 1710
23 Lotte 265  Golf 287 Bags 430  Jumper 1033 Women 1292 Northface 1697
24 Shoes 259  Bags 281 Golf 416 Textile 1028 Goretex 1291 T-shirts 1651
25 International 251  New 273 t-shirts 413 Camping 1026 Kolon 1027 Summer 1636
26 High-end 250  Goretex 259 Men 411  Trend 1012 Industry 1026 Men 1424
27 K2 244 Luxury 219 Mountaine- o0 mer 980 Marketing 1023 Department s
ering shoes store
28 Winter 242 Ski 219 Equipment 374  Goretex 968 Event 1010 Trend 1350
29 Water proof 237  Winter 210 Kolon sports 373 Color 949  Spring 949 Is\ggzgtalneermg 1206
30 Advertising 214 Camping 210 Shoes 364  Spring 916 Mountaine g s ront 1155
ering shoes
Department .
31 Luxury 212 Jumper 205 Thermal 321 Backpack 870 store 944  Fitness 1104
. Mountaineering Mountaine- .
32 Eco-friendly 211 205 Backpack 317 . 866 Premium 942  Blackyak 1012
boots ering boots
33 Jumper 211  International 203 K2 293  Kolon ports 853 Eider 930 Golf 946
3¢ Mountaine- s pioheend 202 Luxury 280  Shoes 815 Men 865 Backpack 936
ering boots
35 Backpack 201 Backpack 200 High-end 277 Luxury 809 Equipment 854 Premium 920

Fre.=Frequencies that people mentioned in SNS, a: department store
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Fig. 2. 2013’ outdoor wear-related words networks map.
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Table 2. 2013’ related words according to top 5 outdoor activities

56

Outdoor activities Mountaineering Golf Camping Trekking Climbing
photo country club tent trip sports
course play golf camping ground course exercise

Total morning club photo event Eider
weather pro golfer event waterproof pants
winter tour family fall rock-climbing
bicycle screen tent pouch pants

Products bag golf club beef and pork backpack bicycle
mountaineering-shoes imported car car tent t-shirts
photo club photo trip sports

Attributes exercise pro golfer event course exercise
course tour family event competition
Northface Volkswagon camper Naver Eider

Brand Eider Tailer made Blackyak Olle trail Cass beer
Kolon BMW Kovea Lapuma Pico
good entertaining entertaining easy entertaining

Psychographics ~ hard good good entertaining various
entertaining championship excited beautiful safety
Bukhan mountain Korea camping ground UNESCO mountain

Places Cheonggye mountain U.S. valley National Park studio
Jiri mountain Incheon beach Forest service Mokpo

Notice. Words are organized by highly-mentioned and ranked order in terms of frequencies in SNS
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Table 3. 2013’ related words and search result frequencies according to top 5 leading outdoor wear brands

Brand A B C D E
Category Words Fre. Words Fre. Words Fre. Words Fre. Words Fre.
gift 8485 event campaign 6750 figﬁiﬁ;mrin ;42125; New item 11297 Burger King 31672
image 8338 EXO 6724 shoes g jacket 9958 coffee 18150
couple 8273 advertising 1529 event 246 Minho Lee 6002 event 18150
bandanna 8031 fashion show 1516 mountaineerin w3 t-shirts 4653 Himalayan 15534
padding 7185 redundancy 1198 . & pants 3457 walking shoes 8351
Total . . equipment 243 . .
mountaineering 4349  jacket 885 Northf: 240 wind stopper 3173 auto-camping 7468
white 4663 padding 802 ac"e Sace g9 Online 2465 tent 6665
Jabel 4108 movie 709 bezuiif‘;'ly Lgg  Promoton gonds 2411 Facebook 5708
price 4087 release 719 expensive 151 Goretex 2125 best friend 5050
winter 3428 challenge 655 P mountaineering 1587 Jeju Olle trail 4183
Kolon sports 143
bandanna 8031 jacket 885 jacket 9958  coffee 25601
Product padding 7185 padding 802 mountaineering 248  t-shirts 4653 walking shoes 8351
(iterl;) wind stopper 2725 shoes 351 shoes pants 3457 t-shirts 7966
shoes 2570  t-shirts 336 accessory 199  wind stopper 3173 tent 6665
jumper 2443 tent 335 down jacket 2120 jacket 4064
i 112
gift 8485 event campaign 6750 ?;VIV ftem s 66967 event 18150
image 8338 movie 2541 outdoor 325 event 4256 camping 7468
Attribute couple 8273 advertising 1529  equipment 243 . temperature 6940
. spring 4012 .
event campaign 8081 redundancy 1198  color 130 . best friend 5050
label 5492 photo shoot 999 winter 2972 omotion goods 5022
abe photo shoo online 2465 Promotion goods
Nike 1815 Northface 686 K2 1765 Burger King 31672
Adidas 1586 Blackyak 468 Blackyak 1707 Starbucks 13891
Brands Nepa 1402 K2 466 Eo?hface ], fig Nepa 1610 Infinity 7969
Kolon 1100 Nepa 278 OOn Spors 11st mall 1339 Smoothie King 6768
Blackyak 1010 Millet 243 Northface 515 Facebook 5708
white 4349  cheer up 1153  beautiful 185 mark-down 1340 Cheer up 2977
new 1663  release 1036 expensive trend 1269 favorable 2172
Psychograph . . 151 . .
ics various 859  various 510  excellent 113 Various 1022 violence 1761
shock 724 awesome 450 advanced 13 excellent 661 global 1572
expensive 685  boycott 335  concept perfect 415 trend 1277
store 2379 store 1430 shopping mall 1465 Himalayan 15534
outlet 2189  desert 298 Cheonggye creek 120  cafe 557 Korea 6992
Places  department store 1605 U.S. 292 department store 536 Jeju Olle trail 4183
Himalaya 1589 Gwacheon 290 Himalaya 119  Canada 436 Beijing 3464
Canada 1401  airport 281 Columbia 422 Jeju Island 2683
Joonggi Song 2029 EXO 6726
- . Insung Jo 634
Yoenhi Lee 1507 Seongki Lee 8L unbin 119 Minho Lee 6002 Hyoju Han 436
People Big Bang 857  Sinhye Park 851 . ..
Wonbin 107 Yoona 1629 Woobin Kim 183
2NE1 506  Gyesang Yoon 760 Eric 147
Hyojin Kong 408  Jiwoon Kim 616
Fre.=Frequencies that people mentioned in SNS
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Social Metrics™, 2013, January 1~2013, December 31

Fig. 3. 2013’ consumers’ positive and negative opinions of each top 5 leading outdoor wear brands.
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