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1.4 &

) I

A UJEY A Alo]E(SNS: Social Network Site)o] A}-go] 7felo] AAo|A ALE A A% 3

o Apegolztel ulet SNSelAe AHERt BE ATvF Fesl RzhHw ok S8 o
A% SNS| & &9l EE|(Twitter)= 1% z}2=w &1(CNN.com, 2011), 4&
o} Brgrlel MEAA|~m g BAZ A o] Az BT ARIoR o] fEHE S(QFHA
2013), 140#} AHe] w3 EHL HARE Tl F FHS T glow, ﬁ71°ﬂ94 I
(Dang-Xuan, Stieglitz, Wladarsch, and Neuberg, 2013)% o}Ug} H|2|o] == <J3HOh, Agrawal, and
Rao, 201)7HA) = AT E|olgth. 58] o]2A ESiElolAe] urt 41 whasg HAu 4 ge
dels gESlolgtar Bele AR Adart 7hssty] Mgl 2ESIY = el ESle H
o2 1,000 thE ALl Al AstE vty toi(Kwak, Lee, Park, and Moon, 2010). w&}x E
S AMgAe] BES WE ATE ol AW An Aslel g oldsel AR HE
a7l g3 WrAolrh Teht ENH Holde] 54 A%l i Jdde AF5e BIHE
o) FHuE AR Ale] SAe d@ A7/} ool kChang, Chen, and Tan. 2012;
Stieglitz, and Dang-Xuan, 2012), & A5} ES ¢} o] U EHA ¢F9] :E(node)”7} 7FA 1L Y=
Al%F4 2} 5(Cha, Haddadi, Benevenuto, and Gummadi, 2010; Westerman, Spence, and Van Der Heide,
012)0] 2AE P3o} Fov] oW ol fz slRle] YA seAd] B wr G A%
& ANSE EBA ATE g =8 Agelth Hed 4r Zwo] ofd E UE SueA
YES WES Aol & Past oFH

AT AE o]& flste] ESIEZE A5 AFEES AEA BAGo R FAE Y]

Foll A i1l A= AFS]A 32 (Social Influence)®] g <ol FolA Hrk=
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1 & W ovoMl ¥ ﬁg 223 AFEA BA 1“*9 et shofolnw glESlolet

= AR x}iﬂ— ;e]]i'— },—‘:— E9H 7H?l, = A B Y(Information source)o] 7}7 oftg st A}3)
A ol WokSol o]t ABoEA HES WE el urh ke 4
ATE S AE Aol sk olf e & GTAAE AHA Qe ol soc
Influence Theory)s} A glel S41& 1 o4 AR 4ol Auelel 54| oj@s] 54 o

FAH A4, AAH BEE s 3 el BEg @Fo Adsvi
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1. O|2X HiZ: AIEIE ¥gt 0|23 M E(Information Source)2| S4

AF3) A od 3k o] &(Social Influence Theory)S- 7§Q1e] 54 &) ehe A9l
2ol A ;%E}(Festmger 1954; Salancik and Pfeffer, 1978). AlHEL& 7| EH o7 Al 897} A+
3oz WolgoAal AFstH S wieka, 58] A e HrkE AuAd Ax7E 4
Al @& doll= HuS ARSA wEelM o] dele] ARE | wjZo]th(Cialdini and
Goldstein, 2004; Festinger, 1954). o] =7 Ap3]4 Wizt sfo| M dojxl A|k= 7HQle] Ael4 =zt
stoll A mdAow AHdsHA fedrh= Aol ofw ZQIA O
and Gerard, 1955). EQJE] AeollA o]FolA= glESIE, JlQle] 2lESIs= JrIt E}’\] 2 7l
o] ddH AkRA BAY HutEa 2 Jile) ARElA el tid Friel @S vt
(Wasko and Faraj, 2005; 7143 - 54 v], 2010)= SHolA] AF3|4] wie) shol| A Q1A= F 94,

Q2 Mgl o

LO
il

Aa% 50 dBoz el dEdel ESE d5oz oad 4 vk

ABH G AT 2 TN wAS W U T A 4TS WAn gdie, 9 @
= jelol A8 RS o wolsolsl M= Ash AEA e WAshs Ande olud
542 A3 Aol oat Bl aglolth AslA FU olgalA ARl JFon 48
2 4 9 4R lnformation source)o] Fi= 7HA7k Aol AR A Qe Sol wA,
J% dEow A4gd F A o] o mAH % o s A A AA A
uge] Fi sRxsh Hol WES AL shel o] AgH gL welEnta v}

(Kelman, 1961).

olg Al ALS|A JgH S WolEol= HAA A 1 FHEA o
tf|(Petty, Cacioppo, and Goldman, 1981), o]2|3} Hl=+ o 21902 et 7o) 0}‘43]' 1A
Al FH, AAAQ W aga o] Eo] I 54 deS FAl ¥ rtkBreckler 1984;
Rosenberg and Hovland 1960). o] 714 Q1R A z}-L W&o 5ol L thEZHQl o o]

u, gAA Qe dgol dig ggolt =7 McGuire, 196902 tlEHTh o] A A8 A o

Is
us)
et
>
R

9e wolsd] UM, AAA ZHelN FAA HEE A4S olZo] 54 ANE e
g Aolt.

o] B ALEA Aoz Fas 4 9= Ane EAo Ul AF=e Auo] Al
g 79, AF3]A 9] X](Berger, Cohen, and Zelditch Jr, 1972), 459} ©]%=(Lee and Ofshe, 1981),
U 58 ad ol (Nemeth, 1986)717] v]%- TRtk B Aol A Ao el Eoeehs
ARAH BAA FFHEe T g Ale AES Aslghen 208 wRol, AL v
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e Az RS0 oS0l of9A 84 JFHL Wolsol AH, ANH HE Gl
e VAT o0l B HEQCR AANEA AT 3714 AAH, AAA HE
Augol og Q4% A5 AEE ALk ol AR JFS wolSoldw Hn ol
HE 3449 Hwst Gysolel suw Ande Wrkste] AAHew e H U944
Ag), AAHR AolAe] FAA el HHESL A o)y wEolrh. 17 LoA] & AT
o A7 2y wA st

2 HuEelo| 1A xfelo| D|X|s Al

SNS oo} 7AqruAleld wiAlel A= AH1o] ALEA BAT T3 SellA oW RS AA
oAl 1 ARE Fe Zlo] BolshA] ksl Wi, SNSAe A= 7%l 9
2 327 FAHER AR BARAA ARlel T2 A0 Ang Sels o] s
(Donath and boyd, 2004). o|2]gt Hr+= Hr | 2132 P S FFohs e 488 5 9
of olgel "Ik A=y 17, viz= Fol i fAee] 277k @ 4 glri(Westerman et al,
2012, A, 2009). o Au 4 EA Aol ARAA AFHAE 2L o A
ohoolE ol SNSOlA molFE ARl WA 4, % Ave S 2 Ale <,
kA, wjg = <l2)o] kS wX]uj(Tong, Van Der Heide, Langwell, and Walther, 2008), 53] E

g}
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Al(Social Tie)e A2 UEY A oA

=
-
dE 50f J3 Ao A s kwol 9=
o~
T

of 9lo] Mz wszejA|aat sh= Aol gla(Walker, 1995) o5 &3l
NS o] Zo]u| Al Hrk(Tsai and Ghoshal 1998). 3, Aw o] ==
Ly

W5t McGuireo] Eeo| tﬂréﬂd Aol oig e Ao dsf & <x %%6& 3
=1
Jold WE7F =31 ZjA o= 2 of
®)

= Q48 A gy

421 E9E Aol Auslale] AlsH pAE Ausel gig AAF el AMe TS
n) 2t
Ha22: E9E] o] Auate] A8 H PAE ARe] velre YHe] S m Ak

4. YEAHO| QIXIH XHHO| O|X|= A

Abebgol Apilo] ofm gk AsRQlX el As thE Atghed ek Ao FE St oy
of the AWt ARE sk otk v Aghs AH DA o] 2L 2 Aol tigk x4
7Rk 8fo] o] o x| w22 (McAllister, 1995) AF3] %] sl w3 ofe] 7= Aol = Al
i =edle F5S Sl AtgEe] S 9 AlFEEE @ 4 dvkal @stal tkBlay,
1964: CrOSby et al, 1990). &3, 28] AR S Ffdhs A2 oo stols A4l vk
= Qo7 st A olsfishs Aol S s Z3ke ZEA FrhReis and Patrick, 1996).
olgdt AT 2Eiolez Fgd F e, dE 5o 289l HolE AlEA Aals =¥

|
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W A7t Ao sty 548 di v 9S vAA Ho 28l o] JEeRE 4
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574 wiel AR AAEG GRdo] tgk XA A7 Fgol T2 JFE vAA A o
AR, e Aless

g2 Qe Algs= AFol gk AR T Avjde] Agsts
AR = AFAo] Wojx= Aoz L} (Gefen, 2000; Jarvenpaa and Todd, 1997) A1 ol tjst
SAA W7kl ANE dehds IAA A7 gESIS of7]E Alolgtal HTHA E¢, 2009).
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229 4 | e Auge 2| guuae ge 2298 K1 oo
Aw | 29 ¢ 4= @01
A} A7k Abolt
BRI | gnqs  anng | a2 w8 9o oo, Brown and
9 ANBAZ e Reingen (1987),
Ok A i A AdAeR & 4 vk | Chow and Chan
AR 5 - 8=
R Fias Ax AAdew 9ag 5| 09
el 2 %-E—TL]—
AoEe B9 Aol Aue ol
Audol - ESE | gy 1) sk Helrt
2] 1 9] o] AR 24 Suls —
;}i:z] 00414 }x}j] 71;2 FoEe Aol Agrut FRo] 33 | Wheeless and
== = T, =2 =l 3
A% | dgse gz g | T ClePlekE deld Grotz (1976)
B 4w B ESE Al Aple] AHu
Frlol] B3] ZA o]oprlsh= Helth
AEHORE WOk | yoyme AlgEe Bl e
ARLe] | A= oAH = Ridings, Gefen,
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8= AR e Az =AT, (1990)
ESE AelA A agaes) we Aug g s
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1. EY2Y #M(Measurement Model)

A4, M5 Cronbach’s aghe 081864 09089] e Ho] P43 0710} ol WA A

S 53 A Ao] FREE Aog Yelykth(Hair et al., 1998). $H4] Al ] &= (Composite Reliability)

Zagho] 0892% AFFEQ 078} =of AEde] dH e AL 1ol

Larcker, 1981). 15 B}34d& alelr] fle 2t ¥M4ao] Q4TS & du} <if 3> 2

o] & AFellA mE MFE a9l AAFES 0 2 =y 4

Z9] 0680} =9trHHair et al, 1998). Tat HFat =33t
o

Larcker, 1981)2] Zt& zt= A

rr
kY

T3 Q) tH(Fornell and

=X _ T 29l Cronbach's SEA] IH 2 AL
A_l L_:| - o _LEI —_ — H o O = = =
TNE | ws | BT | ma | mmm | ez |amE| z33
AXHE FEY
A FON1 482 1.266 - - - -
STI1 441 1.437 0.896
A1 9) 7} 9] STI2 4.88 1.168 0.870
: 0.855 0.903 0.700
ALE A A STI3 426 1.535 0.811
STI4 470 1.226 0.762
SDI1 436 1.285 0.850
B8Rl SDI2 58 38 0.876 0.8 0.904 0.758
AT eE A DI 4, 14 87 1841 ) 7
SDI3 438 1.360 0.884
TRUI 470 1.200 0.857
AR A v TRU2 476 1.153 0.846 0.818 0.892 0.733
AA A Al : : . ' ’ '
TRU3 479 1.131 0.865
ATTI 478 1.230 0.872
ATT2 498 1.146 0.867
AEY vEE 0.886 0.921 0.745
ATT3 474 1.170 0.847
ATT4 4.68 1175 0.867
RETI 482 1.238 0.960
FES 9% 0.908 0.956 0916
RET2 4.88 1215 0.955

B < 4old] B ol 7 adle] BN FEgke] Aol st

e S
OE wgEe] Aua gud 2 2o® Seu w8 BgAE $55 9l hHair et al, 1998).
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EQH H0M ZEYO| 80| JEN dsH DX I
CH 4> Ha9| M2, AVEQ M&D
OIX| =l Henol | Heo e g=2d | g
ZESs Abs| A7 EY | tHE AXH = °|_EA
e 2HA| = N e | T
= ZES
T Y+ NA
HEJ 19
B 2 0341 0.837
e 0380 0.496 0871
e EHE ‘ ' ‘
Qo chst
ol x| = AlZ] 0.565 0.563 0492 0.856
HEA
. 0478 0.598 0513 0.668 0.863
E[ES
o= 0.369 0476 0.449 0510 0.562 0957
* Shte gRow Z4¥ We
Ao 2 2 dFtel]l B Uy A o] (common method bias)7} EA|at=A] gRlsHGith U
ez Adde] AF Aol SHshs A7 B ay(self-reporting)s S3ll HOlHE sl uel
SHAE gEHom dRAdS FASE L Y AEA o R VdY s e WEY s A
o] o] uWAE 7}sAo] 9lthPodsakoff et al., 2003). whebx B ol Lo A= WA Podsakoff and
Organ (1986)c] | A]3F Harmon®] one-factor testE 43J3}9TE o] H|AEE whok ZdHbHH o7}
A7 2 Ars ST 2R Ay SAYEEC] skl gdow PR BY A,
= o] adlo] T4 AERES AW Zojgkal ZH4sta vk HAE A s g
Qlo] AAEALY] RS Musalx] ¥ Ao = ihd7.684%) ATAARE HFE 5 Ade A
o] FEUHHETE EAEHA ¥ AS & 5 A%tk velrt Liang (2007)9] ATtell A AA]
WHs AMESte] A E EARS AT Bl A AAlE ¥g(construct) o} W 2 Ql(method factor)
of ofa] diue o EAgtow 74zt o] Hlaste] sdWH et EAsteAE AS st
Ak 2 A <3 5>9F Zo] tie W Q1% A 7H(Method factor loading) gho] frolshA| 9
gom, 4 FgEEo] HAustiz High 0779, Wy 2%lo] Asl: 3 001002 FUdWy
Hefzp & ATl viAE JEFS vug Aow =eiyrh
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fe-HIZUAST, H14d H3T 2013. 8. 30. BB - QIR
<H 5 H4E9| sUUHES A1}
e &= R1 R1? R2 R2?
oA gl -

o A% FON1 1.000 1.000 0.000 0.000

STI1 0.843 %% 0711 0.060 0.004
A 1.9 7} o) STI2 0.656%+* 0.430 0.234%* 0.055
ALg] A A STI3 1.025%%* 1.051 0.237%% 0.056
STI4 0.853%%* 0.728 -0.092 0.008
SDI1 0.759%%% 0.576 0.109 0012
1Ll

A e A SDI2 0.858%+* 0.736 0.027 0.001
SDI3 0.992%%% 0.984 0.132* 0017
TRU1 0.935%%* 0.874 0.091 0.008
B TRU2 0.867%+* 0.752 0.022 0.000

AAH A1F - : — -
TRU3 0.768%+* 0.590 0.112 0013
ATTI1 0.888%+* 0.789 -0.020 0.000
19 ATT2 0.870%%* 0.757 -0.002 0.000
g e ATT3 0.821%%* 0.674 0.030 0.001
ATT4 0.873%%* 0.762 -0.007 0.000
G ES RET! 0.943 %% 0.889 0.021 0.000
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ABSTRACT

The Effect of the Characteristics of the Information

Source on Retweet Behavior in Twitter=

Se-Hee Han - Jin-Young Min

The retweet of Twitter has received much attention, as it is an easy and quick information
distribution option. Although past research has attempted to understand retweet behavior by focusing on
retweeted content, this study adds a new perspective to retweet behavior by studying the characteristics
of the information source. By analyzing the responses of 125 Twitter users, we found that the
structural, relational, and cognitive dimensions of the characteristics of the information source have a
positive effect on the way in which cognitive and affective attitudes are built towards it. These positive
attitudes in turn determine retweet behavior. The findings of the study, in line with theories on social
influence, suggest that the influence exerted by the information source can contribute to retweet

behavior in a powerful social networking tool like Twitter.

Key Words : Twitter, Social Influence, Information Source, Retweet Behavior
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