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Abstract: The use of animal is a common advertising tactic, but there is no research on how the pres-
ence of animals in advertising affects the subsequent behavior of viewers who view advertising. By
using images of baby animals, prior studies have shown that the performance of subsequent behaviors
that require focused attention improves when viewing cute images of kindchenschema. Therefore, this
study investigates the power of cuteness in advertising by inserting baby animal image on instruction
manuals as an information service. In Experiment, we compared the results of two focused attention
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requiring tasks in each condition group by inserting cute image of baby animal face and non-cute

images into product packaging and instruction manuals. The results of Experiment showed that view-

ing the cute baby dog image improves performance on subsequent behaviors requiring focused atten-
tion. Therefore, the results of this study suggest that for product advertisings and information services
that require consumers to take subsequent focused attention behaviors, it will be effective to insert a
cute image of a kindchenschema in the product packaging and/or instruction manual.

Keywords: Kindchenschema cuteness, Focused attention, Product packaging, Instruction manual
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of kawaii)& THE % AT glom, of ATl o

Frt ATHE F5 BB 5
5L PP A2 Uehgrhs]. o] AFAE
= & 202 HA BB ol
NAE @ Aol xA0m ARkl VL AWeA
1, 01 58, % oby] 42 /M BB olmlAe 7
ofgo] ALY L olBoldTt: NS £&3}Y
ok, et ob] B8 olulxE 4F TRt AHS A4
%Mol Akelstel, ob7] AZe] Aol olm A7t 24T

7t aTEE 12U T4 FF 2SS FYA
NEAE FH AFE obF) olFoixA ket

2AFo) e FRINE 2HES BRE HEYL
Q17 o) AP WS 93 7% 2D 02 115

Sl Fa% QTS Arhe e XA A
T7F ATHI]. 2 AL obr] dF oW A7t =
" AR AEA A AoZe] ol 2HFIE FI7H
A JE 3ol ofE FFE A=A WE 7=

5 2AZY7t 7HE $4 Y
W e mXEA) At o
o2, Folgel G2 AR Au2RA ALg HFA
Y% 9] 7} &

TEZ S o|fE F AR A5 L-gdrt
2% St Bne BEE Folsl Aueln. #uE
FFe Uit vE&E 59 FHE oHE 58 F2
R e L ELEE
9 A= A AR F YR 5, TE2 1
+ GWtARl Fu Mgror A Fo1]. FEY &
&2 B IHAEE qF5t= 7PF F2F 22 5 5
U2 UERgtH,2).

=9 &80 2H|R} HEEo] w|X|= Gl gk A
3 AF= A%ttt 55 A= (Animal stimuli)e] &
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Kindchenschema Cuteness’t 238325 53l AB|RF JE Au|A Ao njX]&= FF

o s gAY Y T HAGAE H= of ol Rejsh okt ZAVE AYEe] B
wis, QA Aelel B, ol olm)el 2RA AT Ao Fg RS BeYosl AL s, om

= vjAH, Azt éﬁd’oﬂ AME fiE it gd=e2 U FEI ZE AQE AFRAEHE A diEt =&
#88 © o §83i0E 237k ek, 4 8¢ FEU 43 A geio] ﬂ%
Eo, B2 BES o] BT AWAS R F o AWML IAARAIAY BT W I
TR Ao 2 Ueyth 89 £l IR et o] FA%e FEY A2 ]"41}01]71] Ebr?é}
5 (Skin conductance response)>Z SAHEH FAE I A2 F2 A4S FLY 5 Aok ST FE EoF
7 FH ey, v B2 34N (Unaided recall)¥ 33 & oA ‘Fode'ol Yol o}7] E4](Kindchenschema)
HEol= FAAA FFE mRCH4]. A FH(Eye & T IF B2 F=517] fFtolEhs Hol LHF

tracking) 2 S H A7 WEH, & 59 AL
A gA+ AR Ag 95 (Switching behavior)S
U, 22 AHE, A g2, HAES 3 B
oA AR} A FOE e F8 A4 ThA
Z 3UE FA= A5

FaLoA FES F8e gt A= @ol o]FoF
o} o] SRS TEo] An|xte] A E X7 FFAf
I =& B 3o nR]= O i At RS
gk Aol :H°4E«] Ao w3k A Aol mEH
ob7] 2 7H FE(H $E)Y AdES 2731—
o7t 8 E= —?——’—‘T- P59 Y S FIATI= A
© 2 Yethg]. 24 of7] 55 g2 x3E A
F 27 9 ARG ABAE Z8351d, o] 429 AY
2 ou| A7 AR At s 22 2T o F
He 2% 959 9 s Mt =RE HET A
T= obF o] Fo XA gttt

m2ta 2 Agts FaoA of7] d=o] 7kl o7
=2] F oL (Kindchenschema cuteness)o] AH|Z}9]
215397t o H= 34 A 38 58 vA= G
FE A RS 5Ho= it

2.2, FoIgol Ut whg: o] P29 o

2.2.1. Aolgold FeIst

AR A7) 2, gurse
stimuliy® Fe] SHARE B P, ol “F
Bo] BAHO2 SPEA} BT AulRelA EoHH
= Peket ojnlg Aushs AnA ARUAH A
Fo2 ofAX7] tEoITH3, 426%]. BT, TRl 5
3 WS Yo Fae] SAsHE o] o5 7}
3 2% F3 1Y F st 8 olfk, BB Bl
A=A ave] AP, (ha)F) 2, 123 oE
T YA, o2 B3 P HAS| 3t
B2 @ge BHL0717] golche],

5& A=(Animal

[¢]
r

ou rsﬁ

P

o A|otE]o] Yrh11,12]. T vlmA 2o, Hole
o]l E o2 9o 2 AFSF #4i(Social engagement)
7h A= $ATH13].

2.2.2. o}7] =4] F2(Kindchenschema cuteness)®]|
gk vk

o}7] =4] a3H(Baby Schema Effect) E+= o}7] =
2] (Kindchenschema)o |, o}7]7}F EX o7 AlA
EQS mo o 499 ELX—‘V’] B39} ke Hle o
frdshs @S Yuigtti14]. 2 olvh & =, 52

dIF(EE )2 0}7] 249 293 EXo|u[12,15],
o] &3t EAL k&t Golo] tiet FA A AFAHL 9
3 Bag 2HEd f% AAYES T3
15]. ALl HEt Brhe ofy] =49 423 FAZ
o2 AHAA7E or12], ob7] =4 AT ARE
o g4, A4 %45;} wHESHT e FA A £A4T
= 3RAA ABAAE BACH16]. o] =AY Fa

A=l H@'fﬂ' frot= gRtd o g QA BALEH,
T3 foto] gt F9 S7He 22 33F A4 A
Z Y5 A=t R 29 &= P55 SAgTH16).
ol o] =AE 71 Ao o ]'% He ZoA &
44 17;334 Aol H 5715 B4sHH, ol= ol
gdagt o5 77l 2= olojdE Yu|gith
o}7] =4](Kindchenschema)< 17HET} oYt &5
% %OHHE BAECH7,11,14,17,18]. o}7] &Ao] B
L7JJ—]' TEY frot g=olA Ueht= A2
HAUE] F5HYUS Yugtt(17]. ¥
—3— o]t IAglo] AGTL 9AE 7t
A T ES E Y= WS gkd
op7] =4 & 4—1'7]' o7l T & o vt 11,
14,17]. &, ATLZ AT Fotet FASHA AoAL &
of ZsHA whEet= Aol ALm[14,19], ol H
o TE £ ASHo R 5 B, 4% /0

shol, At Ay, 223 AHAl0) A7iet Ak WS
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9 frolE BRI Eis}a% T7E Z]éfﬂ“ o7 =
27 043 PN

a8y 429 E/ET AR
< Yo dEs 4 h}“ 2, 7‘]04301 FE
P59 AFAY FL HAYSZo] of} 7S AL
A& AYF oz Y38t HIAYUSLZ Ao E
= Atk E oE Fo] A7HAUTH13]. A9zl
gt BEE2 AR oo did B9t FAs
(Mentalizing)?} T E A #AHS T8 =57 {
HAMoral circleyg FFAI7IH, o]= &S F49 vt
SolE| ot AHSA o] F4 9] whgolth[13].

AtgrEo] §4 WS AQTh =713 FIska 4
o] = o] FE &S FT AF A Fro] F ojH H|HA
UFo| o st HggtR| e thsja= oHd3s] FE
5] B A A Tt

23. #9329 ¥ o e

2.3.1. AN BAs= 3B A B

A& S 44A A= s, o2 344
A2 AL 719 F9E S8 A9 didol
EE Ste (TS vs. ARIE oS dA 2=
U WET B3] 2B He W2 57 +ED
B8 39 4HC3 o) 7ol B3t el sleke
1;}[20 L A 57|15 Susk FAZ AA (oﬂ
ol o3 fE8 AR Fol EE FIAL, e 7

&l
=
=

2
e
o
A
2

__4
=

25718 B 2H A 5 Goto) s
=9 2R 30 B FAIH20]. thl B,
42 5712 BUE 394 ge LIl 2z

N

57]°ﬂ"‘] +oH 338 AEL 5171 = 2315
F7HA71H, ol EE g0 =&o] "h20].
% 4—10] A8 A5 Aol g3 nHth 33
Al AL FF A o] ofle} 7| 5H Lz oA 7t
A2 A&EE &+ Uk 9713 2% (Anticipatory
enthusiasm), TF=(Contentment), 92} A (Attach-
ment love), %273 A} (Nurturant love), 223 &
A& (Amusement), 7 &7 (Awe)[21-24]. 2232 =7
=, 718 A, of 2 AT 22 FHHA A2 A}
FEo] gt ) 454 7HeAdE =olH, ol &
2|2 2|9 FUtet dAgtt. Ty F5H At

A9zke AEol ot 2ol H5E A B

O

O
O

H, ol= AAZH Ao F7teF AT
Fol 2, 22y 2718L “Rol

= UAH =] Fof AHste 3AAA A
OJEITH21,193%]. T9E 92 ZALL y|Eo
A FiidE 72se EButoflg 2R fuiEE 3
s171 &= ek Ao g ElE FHE 22 &4
& 7H A ARRA S 245k 2| 717 A
33 AL FAT 5 e, ol WHE TS
TFHshe A= grh25]. vHE, FEA Al Bkl
e fi7E A7 A ¢ =S S5
Aoz gl A (well-being)oll that A3 oA
HIZEH, folof tigt 4% P& SXste HA,
FEE, AR A5 o 23] web &
2 A2 A}31A & (Social engagement)2} F-AF
s, FHH AFE AofE on| A7} st 45 d
5 (Caregiving)d A3}t

o

e

2.3.2. ALY ¥

o|d Ao WEW, ofy] =S
SRS M7 argFel)9
FY7F @ 7= = AEE 5 THA| 3 58 o] FE
P, ol AAE Az7F FE EA 9 U7t IS
252 FUFeEN FYE TV 5 7] WEL
2 | Hct26]. wehA olHE Aot FoFo] Azt
9] & A2’ WEAH(Releaser) WA Y| 51H,
oHolE BB AH-go2 AYdE 4 qlrh[26].

2 A= o] FES AYE A= olvlA
(vs. BA & ) AHgSte] Fod-Zol A BT T
A Aol & Yol vAE FFE ZARITHE.
Nittono et al.(2012)[8] ©}7] %‘%4 A olm]A
£ Y F99] Zo| FolAH, 0|2 3 2347}t
LTEE T& A =7 FH FFE v
HoEolnt. o Tt AEE &5 SR oY
2t A4 MAdE dFS U]x]\:t:], °olEZ A9%
9] 3l (Power of kawaii)®]gral At o] st 43y

TE HR e R, 2 dAFidA e o] 429 Ao
oju|A o =EE = Ao 2HFY7F 8FEHE T& 3
Y 3 8L T ATE Ad92Y Frol
2l A3ty

Ao 58
ol A AT

(o]

P

2.3.3. F9)(Attention)?} 2FF2] A 3 5

(Focused attention task performance)
oo} Hole o da] Waelx) P, ol a7}

4 Austay
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$o18 Bal 284 R S el nlxE

=

R A=& oEA #88kaL APty AlFst=A%
THE A8 7HA] b2 AAEE Yu)gitt. §9], ‘23
F9’(Focused or selective attention)= FHHAE A=

o} oojtjoiof FstHA HATH= Wl 2asC
AXE GAISh= FEoltt[9]. AW Aol W=, F
o= AE AoA F2F JTE ot AgH it
of A5stAA T gle A5 7]'43 = A9AE & 3
£ 5g0] A Y A dFE 9F 72
Z710]7] wjZol| S H= ‘6‘—9—6}' oS 9.
% A2 29 (Duality modely> F 7}A] AE *g]

28 FE3I) A A 2 2= (Systematic mode)of| Al
2Rz} B4 A 84 (Analytical reflection)®} 1
A o] ol FE= HIL AAHJA PAoR JRE A
3= b, F8] A8 R E(Heuristic mode)o| A=
H| 7L Q1A A& Hastsr] 8 A4A A &4
= 83T} 27].

Sherman et al.(2009)[26]2 #Ho29] A&7} £
= U, ol 45 S fUste 298
st NEet 5 50| 8EE= THA| 9 £3 58
PN 5= Utk o|&E AFH ol=T A
= ARl A7 F& A|2"HE A=t &5 7Y
I A ZRA Ay D X4H AATe] o= = JAE
ZR3%tt= Hdd A%t [26]. Ohno®t Tanaka
(2020)[28]= frobd E4ol gl AL olmAE &
g A 3 58 Y aaE At 259
AT A= AR Po] AU 25T A1 4H HA
A oA v 2= BRE GFHAR AGH AT 4
oA AolE Bt ole ol =AY Ao
Fdase FAED #HE oE FHY AAS @A
28E A9R) 19 Y2 v|ESHA FES 5 U
& AAFETE28].

AL o7l d= oA E & & 2HFY7 27H
= %% 35 Y 58S FH7E A9SY Hol
Faro A ARGE f AH|RHY] T4 FYFof ofH FIF

Z =R g A= o Aol

wEbA B A AolRe] Fo] AE 24T A A

of AH&E A, o7] €29 AL olu|A9f =&H
2HREO| 2FF 7 A7EHE & A9 =3 5
Hit YR F5& A8 JAFaHoF o= AFE &4 W&
(©: A Aol gt olsi =7t FFE Aolztal 7HdE&
A2t

o

‘_4

F]F oEE

l-> E

filo r

fl

3. &

og

2 AL opy] B4 Aogo® fuE F8H A
o] 2FFYF 275t T4 P59 £ TS 1|
Atk =45t Ao Fol AE 24T ARS- A
Aot 22 AE Mu|AoME FAFR] HAES] ¢
3 $= U} o]= Y3 Nittono et al.(2012)[8]2]
230 TA| 9oz, Q1A T EAE R A
AR A7t 8 == AYA olsl AAE 23FY T
A2 AR5t AP 22 FE LA oA Fg=g
=0]7] 93l dAT AARE T exEelolA 2

= At

3.1 "I, HY 2 o Xt

|z 7 2RI o xElS Fof Ha AR
YA E 83 DIY 71+ +% Ado] e AFRES
PO, SES dlojg & R3] ozt
wetA 71 VMRS E}Eo}ﬂ Aal, Hz A A7t
Ao A T2 7S Aol Ag A7k =& g
She Al 9E 23S S8t bolE 8 F83| &
B3lgoh 20239 89 16YRE 23971A] 2=l
AYE Astgon, A T8 T A7l A= A

Z& Aot AdL FEFHoZ 720 £9F
Aok F 11499 A7HA7E ARl Fogoey, 72+ =
Aol 38Fo] F242 Wiy E et A 247 7
opz] 7oA 27k g WA 22 W FO] YA B
galo], FFHo2 11292 AF fgolgrt E4=Y
ok ZF 219 Agdiet 49 vl&2 7Hee g AR
A k3ol Fct.

o]A AFA = Aozl gt 2243 zpol7t
3} polet FFo] glom, o]HF Aol T2 EI T
do] gtk A37F vehdth29]. wEhA 2 Aol A
£ A3t Yolof tigtk 1B ASH JRS #=3]5)
gt <Table 1>2 A¥ ZA71x}o] Q1 EA st AW
£ HoEth WHEL B2 JFES 2% F
7H] ZAE FHEE e, ZF BAE A&
st7] A z+ 279 sFshe olu|AE 302 % T
st g A Akt B E 7Rk o] FYstsitt.

Aol Al 742 7o) 8lth: A4, ZobA], 1
& AR (Pleasant picture). 2 27| a3}
£ A= oluA= A4 d47], of7] 47|, 2Eal g
Agct AT 718 £ Y 24 AME A= o]

is
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Table 1. Demographics of Experiment

Age
20s 30s 40s 50s 60s
Male (21) | 55.6% (5) | 625% (5) | 50.0% (4) | 54.5% (6) | 100.0% (1)
Adult dog (37)
Female (16) | 44.4% (4) | 87.5% (3) | 50.0% (4) | 45.5% (5) 0.0% (0)
o Male (20) 50.0% (5) 57.1% (4) 50.0% (4) 54.5% (6) 100.0% (1)
Condition | Baby dog (37)
Female (17) | 50.0% (5) | 42.9% (3) | 50.0% (4) | 45.5% (5) 0.0% (0)
Pleasant Male (21) | 50.0% (5) | 57.1% (4) | 55.6% (5) | 54.5% (6) | 100.0% (1)
picture (38) | Female (17) | 50.0% (5) 42.9% (3) 44.4% (4) 45.5% (5) 0.0% (0)

Adult dog condition

Baby dog condition

Pleasant picture condition

Figure 1. IKEA Packaging Box Images for Each Condition Used in Experiment.

"X+ Unsplash(https:/unsplash.com/ko/images/
stock/non-copyrighted)o| A, ZFotx] =HAof| A&H
A= o]u] A& AdobeStock(https:/stock.adobe.com/
kr/)oll A ZFA ket QAT FFotA] 2L TS EF
9] 7hE AHgslofF glon, ATt FobA] Thof of7] d
=9 JEg Zpo)7} glojof Fa, A7HAEo] o] AY
+9] 2ol & AT 4= glojoF k. AT ot 9
d=o] FEEHEE 517] A8, 2= T3 AP
AZY o|u|AF ARESFATE. AFEEo] A A A
Hote FF00A HE AF2 =& fEHolth 314
T ZE HEYH e HE SN P AT 3A
Z o2 A E= Aol Jlom, AL Ao o
gt B7E 22 Holth[30]. E3H, AFES W
7Y AP 9 HHH 5 AES 59 vEEE F
of g 44 B4, 714, 358 1HAd 5& F

= YHEAQ AHEE A& o, B4 vl E
LE2EW AEEE B8l A4 I Foll i 2y
o] eEA H[31]. ZE EHH= wA A5
SRS, Al EolA WISt oY ol JFeR |
ALE]7] W&o, o] FFol AL LFB/F 2 AH3|3}
HE 7FsAdol Atk wEbA AEC] oF] E4 o]
=474 2= JEHE ITH Yo A9t o
T e 7S wAIS] A8, BT ZobA|

o
Lo

oo ox

‘

oft

A

270 AHGE A= olu] A9 A FFLR B AT|E A
LA

AAE F8st7] Ao, I7HAEL 28 JT 9
A $HI=E ayuoitt A HA A= A
HE A2, o]= Nittono et al.(2012)[8]°] AHEEH
At FAFsIch F WA BAl= 1 Au| 2o g A
B Ae 9 sy 58 B As YAl ola 1t
Alolth. J7HAEL ZF IAIE A7) Aol 242 =
Aol Gl o|u|AE 30 B BASIEE aAuk
ek A WA A E AZSE] el AAIE ol A=
IKEAQ] AHE 7} kA (12cmx9.5cm) <] o] 1] A F.oH,
ZF 279 Fsh= A= on A (6em wo))= H7]1R] 9
AZ sheko] kg AR A A = lth<Figure 1>.

T AR A= IKEAY AME- AA @Y AEA)
o #Ho] glom, A ddE FAH] sl &
= olu]A & IKEAS] A4F Z7 uraof 2ag A
Azt 2= o|u| A& ARESHElTh ESE F HA T4
A1ZF8t7] Aofl AAE o] R= IKEA®| Jonaxel
AR A #A%on, 72+ 24 st
A= olu| A= A 9] Y& sheke]] H2HE AR A A
HAth<Figure 2>.

nE A7 grE T, HAEL oy 4
(Infantile), 7 o]&(Cuteness), 42 (Pleasant), &

o i ot 4
rE

H

6 AR} AT
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rr
of)
#

JONAXEL

JONAXEL

Adult dog condition

Baby dog condition

Pleasant picture condition

Figure 2. IKEA Instruction Manual Images for Each Condition Used in Experiment.

H(Excited), A< 57](Approach motivation), E&
3% (Caregiving), AF8]% #{(Social engagement)
oF #HE 2 7R Ao Fet=E a3t Hot
£ 63 A= (1=48 1A g}, 6=r-¢ 2 ThHE o]
Folft. AFo] Y 74, RS2 1hde
FATE Ao Sttt

3.1.1. ==& ¥ A

<Figure 3> P =29 A& BAZc}, &}
P BA S AF37] Ao, A7HAEL A4l A &3
H 29 4= [KEA AHE 23 o|u|x| S 302 F¢t
BASI=E gkt 24 FHL 0ol 7RI Y &=

9 0517563294
7104523876
4911026873

3861295740

1 4518901468
5405905321
6029441290
1033945023

Figure 3. Example of Numeric Matrix Task.

A7 4oz widE 409 g 10709 d=2 4=
40712 =22 o] FojA QIth BE 10719 FEL F
gt 7|2 3 A Folof A=At

7S 24 34 dFo] EAE AFE =A2H0-
9E £2o 2 7H7|A ¥, wo 2t Fof 7k P of
Aol d 2] M-S 71 Fst=s 2 gUsheh e
e UHollA 67] Atol 2 thg et F7HE2 18
3029 AHAIG ol 7hsdt & Bt g AT
Bof k. A s YA BAEA(ANOVA)
< B3l EA4sqct.

3.1.2. AHS ATA ZA|

AHE A A A E AR A, 7S A4
oA dFE A di= AYPA BA oA E 30%
B FHEE aYWdth AUHELS IKEA9
Jonaxel AFF F-Wo gt & gufo] A9 A (=Y
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Figure 4. Mean of Infantile, Cuteness, Pleasant, Excited, Approach Motivation, Caregiving, and Social Engagement.
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